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New  4head  is  perhaps  the  most  exciting  new 
medicine  to  hit  the  OTC  analgesic  market  in  years. 

Unlike  most  headache  treatments,  4head 
is  applied  directly  to  the  forehead  for  fast, 
effective  relief  -  right  where  it  hurts  -  avoiding 
the  prospect  of  side  effects  associated 
with  many  oral  analgesics.  4head  is  a  natural 
medicine  and  can  be  applied  as  required. 
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4head  -  It's  not  just  great  for  headache 
sufferers  -  it's  a  fantastic  new  way  to 
boost  sales  too. 


4head 

A  natural  headache  treatment 


levomenthol 

Natural  headache  relief  -  without  pills 


Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd.  Hitchin,  Herts,  SG4  7QR,  UK.  Distributed  by  DDD  Ltd, 
cmansworth  Road,  Watford,  Herts,  WD18  7JJ,  UK  Indications:  For  the  relief  of  headaches.  Legal  Category:  |GSL  Further  information  is 
le  from  DDD  Ltd.  at  the  address  above 
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New  Flixonase  Allergy  Nasal  Spray,  a  complete  all-round  treatment  for  airborne 
allergy,  is  now  yours  to  recommend.  So  now  you  can  offer  up  to  24  hours'  relief  of 
itchy  eyes,  runny  nose,  sneezing,  nasal  congestion,  sinus  discomfort  and  that 
groggy  headed  feeling,1 8  by  treating  the  whole  of  the  allergy  response.9  And  all  in 
one  daily  dose.  What  other  allergy  answer  could  you  wish  for? 
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Relief  from 
airborne  allergy 
symptoms 


fluticasone  propion 


anti  allergy  relief  is  now  comple 


Allergy    Nasal    Spray  Product 
nation.  Preseniatio  i:  Aqueous  nasal  spray 
■  ■  lion  containing  50  micrograms  of  fluticasone 
mate  per  spray.  Uses:  Prevention  and 
it  of  allergic  rhinitis.   Dosage  and 
>isiration:  Intranasal  use  only  Adults  and  the 
y  "Iderly:  Two  sprays  into  each  nostril  once  a 
drably  in  the  morning.  Use  twice  daily  if 
Do  not  use  more  than  4  sprays  a  day  in 
nl  Prophylaxis  of  allergic  rhinitis  requires 
i  ontact  with  allergen  Children 
under  18  years:  Not  to  be 
used.  Contraindications: 
Known  hypersensitivity  to 


ingredients.  Precautions:  If  symptoms  have  not 
improved  after  7  days  or,  if  symptoms  have  improved 
but  are  not  adequately  controlled,  consult  a  doctor. 
Not  be  used  for  more  than  3  months  continuously 
without  consulting  a  doctor.  Consult  a  doctor 
before  use  in:  concomitant  use  of  other 
corticosteroid  products,  nasal/sinus  infection,  recent 
nasal  injury/surgery,  nasal  ulceration.  Risk  of  adrenal 
suppression  with  higher  than  recommended  doses. 
Significant  interactions  between  fluticasone 
propionate  and  potent  inhibitors  of  the  cytochrome 
P450  3A4  system,  e.g.  ketoconazole  and  protease 
inhibitors,  such  as  ritonavir,  may  occur.  This  may 
result  in  increased  systemic  exposure  to  fluticasone 


propionate.  Side  effects:  Dryness  and  irritation  of 
the  nose  and  throat,  unpleasant  taste  and  smell, 
headache  and  epistaxis.  Hypersensitivity  reactions 
including  skin  rash  and  oedema  of  the  face  or 
tongue.  Rarely  anaphylaxis/  anaphylactic  reactions 
and  bronchospasm.  Extremely  rarely  nasal  ulceration 
and  nasal  septal  perforation  usually  following 
previous  nasai  surgery  Pregnancy  and  lactation: 
Do  not  use  except  with  medical  advice.  Legal 
category:  P.  Product  licence  number:  PL 
10949/0360.  Product  licence  holder:  Allen  & 
Hanburys,  Stockley  Park,  Middlesex,  UB11  1BT. 
Further  information  available  on  request  from 
Medical  and  Consumer  Affairs,  GlaxoSmithKline 


Consumer  Healthcare,  Brentford,  Middlesex, 
9GS.  Package  quantity  and  RSP:  60  spray 
£6.79.  Date  of  preparation:  December 
Flixonase  is  a  registered  trademark  ol 
GlaxoSmithKline  group  of  companies. 
References:  1.  Data  on  file,  FNM30033.  2.  Do 
J  etal.  Resp  Med  1990;  84:  31-32.  3.  van  Ba\ 
ef  a/.  Ann  Allergy  Asthma  Immunol  1997;  78 

4.  Gehanno  P  ef  al.  Allergy  1997;  52:  44! 

5.  Nathan  RA  ef  al.  Ann  Allergy  1991;  67:  33: 

6.  Vervloet  D  e(  al.  Clin  Drug  Invest  1997;  13 
298.  7.  Data  on  file,  FNM40184  and  0185.  8.  F 
PH  etal.  J  Fam  Pract  1998;  47: 118-125. 9.  He 
PH.  Allergy  2000:62:  6-11. 
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DTI  fails  to  calm  control  of  entry  fears 

The  Department  of  Trade  &  Industry's  latest  statement  on  the  OFT  report 
into  pharmacy  control  of  entry  regulations  has  failed  to  allay  fears  that  the 
pharmacy  network  will  be  subject  to  major  changes 


Wood  sets  out  alternative  plan 

Nicholas  Wood,  left,  who  was  recently  elected  to  Council 
on  the  'Save  our  Society1  ticket,  expanded  on  his  proposals 
for  a  two-board  reformed  Society  at  its  meeting  last  week 


Seroxat  advice  to  change 

The  Committee  on  Safety  of  Medicines  has  said  that  patients  under  the  age 
of  18  taking  Seroxat  should  consult  their  GP  after  fears  about  its  safety 

Boots  cuts  500  jobs  as  profits  slump  10 

A  fall  in  pre-tax  profits  has  prompted  Boots  to  reassess  its  core  businesses, 
resulting  in  the  loss  of  500  jobs  in  IT,  human  resources  and  finance  at  its 
Nottingham  headquarters 

Euro  could  cost  Britain  the  NHS 

The  European  Central  Bank,  which  manages  the  single  currency,  has  warned 
chancellor  Gordon  Brown  that  Britain  will  be  forced  to  scrap  the  NHS  when 
it  joins  the  euro 
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Pregnancy  care  19 

Fawz  Farhan  describes  the  changes  that  take  place  between  conception  and 
birth  and  medicines  that  can  be  taken  for  common  ailments 


Men's  health  28 

It's  National  Men's  Health  Week,  so  Adrienne  de  Mont  assesses  what 
progress,  if  any,  men  have  made  in  looking  after  their  health 


Business  statistics  33 

Consumer  demand  on  the  high  street  has  eased  back,  partly  due  to 
insecurity  over  the  Iraq  conflict  and  a  cooler  housing  market 
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POLITICS 


DTI  fails  to  curb 
entry  control  fears 


The  1  )epartment  of  Trade  & 
Industry's  latest  statement  on  the 
OFT  report  into  pharmacy 
control  of  entry  regulations  has 
failed  to  allay  fears  that  the 
pharmacy  network  will  be  subject 
to  major  changes. 

DTI  minister  Melanie  Johnson, 
in  response  to  a  parliamentary 
question  asking  if  the 
Government  would  ensure  that 
health  policy  would  not  lose  out  to 
competition  policy  when  it  issued 
its  response,  failed  to  make  clear 
whether  this  would  be  the  case. 

She  said:  "We  have  made  it 
clear  that  we  favour  change  to 
open  up  the  market  and  to 
improve  quality  and  access.  I  agree 
...  that  access  is  very  important, 
but  we  do  not  want  to  diminish 
pharmacies'  crucial  role  in  local 
and  rural  communities." 

PSNC  chief  executive  Sue 
Sharpe  said  of  the  DTI  statement: 
"We  see  nothing  there  that  gives 
us  confidence  that  the  balanced 
package  [of  measures]  is  going  to 
strike  a  sensible  balance.  We  think 


Melanie 
Johnson: 
"open  up 
the 

market" 
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there's  a  lot  of  very  general  and 
non-committal  terminology  that's 
being  used." 

Mrs  Sharpe  suggested  that  the 
Government  had  not  clarified 
how  it  could  maintain  a  pharmacy 
network  or  deliver  its  pharmacy 
strategy  if  competition  policy 
prevailed. 

"You  will  simply  not  get  a 
market  to  respond  to  all  the 
changes  in  retailing  and  continue- 
to  be  able  to  deliver  the 
neighbourhood  network  and 
services,  if  it's  not  within  a  proper 


planned  system,  and  that's 
where  there  is  a  real  concern 
about  how  they  can  achieve  what 
they  say  they  want  to  achieve," 
she  said. 

In  addition,  Mrs  Sharpe  said 
the  idea  that  the  essential  small 
pharmacy  scheme  (ESPS)  could 
be  used  to  protect  pharmacies  if 
deregulation  occurred,  was  a 
"complete  red  herring". 

Mrs  Sharpe  said  that  if  ESPS 
was  to  be  substantially  extended  it 
would  need  "very  substantial 
additional  investment"  and  it 
would  need  to  be  part  of  a 
planned  pharmacy  service. 

She  warned  that  any  revisions 
to  the  ESPS  service  would  have  to 
be  part  of  a  planned  pharmacy 
service,  otherwise  it  "makes  a 
mockery  of  the  idea  of  having  a 
deregulated  market". 

"We  see  ESPS  as  being  used  as 
a  political  flag  that  has  no 
substance  at  all  as  a  sensible- 
proposal, "  Mrs  Sharpe  said. 

For  more  information:  

www.psnc.org.uk 


Oxygen 
report  due 

The  Government  will  announce 
the  conclusions  of  its  long- 
running  review  into  domiciliary 
oxygen  services  shortly,  Baroness 
Andrew  s  said  in  the  House  of 
Lords  last  week. 

"The  review  of  the  domiciliary 
oxygen  service  is  at  an  advanced 
stage.  It  has  considered  the 
provision  of  ambulatory  oxygen 
for  domiciliary  use,  the  availability 
of  different  forms  of  oxygen,  and 
the  use  of  technologies  such  as 
conserving  devices,"  she  said. 


Trupti  Patel 
innocent 

The  pharmacist  accused  of  killing 
three  of  her  children  was  cleared 
by  a  jury  of  the  charges  on 
Wednesday  afternoon  at  Reading 
Crown  Court. 

Trupti  Patel  from  Maidenhead, 
Berks,  had  been  accused  of 
murdering  her  two  sons  and 
daughter  between  1997  and  2001 . 
The  judge  had  warned  the  jury 
not  to  conclude  that  just  because 
three  children  had  died  the  deaths 
were  therefore  unnatural. 


APPG  presents  OFT  proposals 


The  All  Party  Pharmacy  Group 
(APPG)  has  written  to  health 
minister  David  Lammy  offering 
its  views  on  what  the 
Government's  'balanced  package 
of  proposals'  for  implementing 
the  OFT  report  should  contain. 
In  addition,  the  APPG  calls  for 
clarification  of  the  policy-making 
process  surrounding  the  issues  of 
competition  and  health. 

In  his  letter,  APPG  chairman 
Dr  Stoate  said:  "There  appears  to 
be  some  con  fusion  as  to  the 
manner  in  which  this  matter  is  to 
be  handled  in  different  parts  of 
the  UK.  We  would  welcome  your 
views  as  to  why  it  appears  that  a 
different  approach  is  being  taken 
in  England  as  compared  with 
Scotland,  Wales  and  Northern 
Ireland." 

Dr  Stoate  questioned  why  the 
Department  of  Trade  &  Industry 
and  not  the  DoH  is  leading 
the  Government's  response  to 
the  OFT. 

"It  is  the  NHS  Plan,  specifically 


Pharmacy  in  the  Future,  that  sets 
out  the  Government's  objectives 
and  ambitions  in  respect  of 
community  pharmacy  services. 
And  it  is  you,  not  the  DTI,  with 
whom  ministerial  responsibility 
for  community  pharmacy  resides. 
Why,  therefore,  is  the  Department 
of  I  Iealth  not  leading  the 
Government's  response?" 

According  to  the  APPG,  this 
raises  concerns  that  health  policy 
will  be  relegated  to  a  secondary 
position  in  England,  and  that 
competition  theory  will  be 
permitted  to  dominate  health 
service  planning. 

The  APPG  accepts  that  the 
driver  for  change  is  to  improve 
access  to  community  pharmacies 
but  says  that  it  does  not  support 
change  that  will  lead  to  a 
disruption  in  service  provision. 

However,  there  are  certain 
changes  that  could  be  made  for 
the  benefit  of  PCTs  and  patients, 
including: 

©  application  criteria  —  should  be 


consistent  nationwide  and  the 
central  criteria  should  be  access; 
O  unmet  needs  -PCTs,  in 
conjunction  with  EPCs,  should 


Dr  Howard  Stoate,  chairman  of  the 
All  Party  Pharmacy  Group 


have  the  power  to  address  service 
provision  in  areas  where  a 
pharmacy  service  is  lacking; 
O  reduced  bureaucracy  and  cost  - 
contract  applications  should 
attract  a  fee  to  reduce  or  meet  the 
cost  to  the  NHS  of  dealing  w  ith 
the  application.  A  'cooling  off 
period  should  be  introduced  to 
reduce  the  problems  of  some  sites 
attracting  a  series  of  applications. 
Those  appealing  against  a 
contract  decision  should  be 
required  to  pay  a  fee  to  reduce  the 
cost  involved  with  appeals  that 
may  be  "frivolous  or  tactical"  in 
nature; 

O  hours  of  service  -  the  contract 
application  process  should  give 
sufficient  weight  to  this  important 
measure  of  access. 

Copies  of  the  letter  have  also 
been  sent  to  the  DoH's  Alan 
Milburn,  and  the  DTI's  Patricia 
Hewitt  and  Melanie  Johnson. 

A  copy  of  the  APPG  letter  can 
be  viewed  on  C(5D's  website  at 
www.dtitpharmacy.com. 
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Former  tennis  champion  Pat  Cash  and  recent  jungle  escapee  Linda  Barker  helped  the  Men's  Health  Forum  and 
the  Orchid  Cancer  Appeal  launch  Men's  Health  Week  on  Monday.  The  key  themes  of  the  campaign  this  year  are 
sexual  health  and  healthier  lifestyles  (see  page  28  for  further  details) 


Pharmacists  get 
£12rn  boost  " 

NHS  hospital  pharmacists  will 
receive  £12  million  over  the  next 
three  years  to  monitor  and  control 
antibiotic  usage,  the  Department  of 
Health  announced  this  week. 

Welcoming  the  cash  injection, 
RPSGB  president  Dr  Gill 
Hawksworth  said:  "Clinical 
pharmacists  play  an  increasingly 
important  role  in  the  safe  and 
rational  use  of  antibiotics  in 
hospitals  because  they  are  in  an 
ideal  position  to  help  control 
infections  and  promote  the  prudent 
use  of  antimicrobials  in  the  care 
of  patients." 

Pharmacy  cost 
survey 

PSNC  and  the  DoH  have  agreed  to 
hold  a  full  cost  survey  to  quantify  the 
current  cost  of  providing  the  NHS 
pharmaceutical  service.  The  survey, 
which  involves  470  contractors  - 
300  independents,  160  multiples, 
and  1 0  health  centre  pharmacies  - 
will  take  place  next  week.  The 
results  will  be  used  to  properly  cost 
the  new  pharmacy  contract. 


Wood  sets  out  alternative  reform  plan 


More  details  of  an  alternative 
structure  for  the  RPSGB  have 
been  presented  to  the  Society's 
Council. 

At  its  meeting  last  week, 
Nicholas  Wood,  who  was  recently 
elected  to  Council  on  the  'Save 
our  Society'  ticket,  expanded  on 
his  proposals  for  a  two-board 
Society  as  supported  at  the 
Special  General  Meeting.  His 
motion  then,  calling  on  the 
Society's  Council  to  abandon  its 
current  modernisation  process 
and  consider  a  two-board  structure, 
was  overwhelminglv  supported 
{C&DJune  7 p4,  14-15). 

Last  Tuesday,  Mr  Wood 
presented  his  ideas  at  a  debate  on 
the  SGM  and  the  modernisation 
principles  at  stake.  He  anticipated 
his  draft  reform  proposals  would 
still  need  further  development, 
but  said  he  hoped  people  would 
come  to  them  with  an  open  mind. 
The  main  point  was  that  the  two 
boards  -  not  Council  -  would  be 
elected  by  the  membership.  While 
the  board  responsible  for 
regulation  would  have  a 
substantial  lay  membership,  the 
Council  would  comprise  all  the 
members  of  both  boards,  so  lay 


members  would  be  in  a 
smaller  proportion  than  on 
the  regulatory  board. 

"This  is  something  up  for 
discussion  and  is  something  I 
believe  could  work  and  satisfy  the 
requirements  of  the  Government 
and  the  profession,"  he  told  the 
Council.  "The  regulatory  board 
would  be  elected  independently 


and  would  be  accountable  to 
parliament." 

It  was  agreed  that  the  plans 
would  be  further  discussed  at  a 
Council  strategy  day  in  July. 

But  Professor  Michael 
Schofield,  who  sits  on  Council  as 
a  Privy  Council  nominee,  warned: 
"I  do  not  see  how  you  can 
distinguish  between  the 


SOS  draft  reform  proposal 

Under  Mr  Wood's  proposals,  there  would  be  a  Council  of  the  Society 
composed  of  the  members  of  the  two  boards.  One  of  these  would  be 
the  regulation  board  with  powers  to  register  and  discipline  pharmacists, 
set  educational  standards  and  deal  with  law  enforcement,  ethics  and 
conduct.  The  other,  the  professional  representative  board,  would 
develop  practice,  science,  publications,  public  relations  and 
membership  services.  The  Council,  comprising  all  the  members  of 
both  boards,  would  have  authority  over  the  assets  of  the  Society. 

Both  boards  would  have  20  members,  the  regulation  board  having 
12  pharmacists  elected  from  the  membership  and  eight  appointed  lay 
members,  while  the  professional  representative  board  would  have  20 
pharmacists.  There  would  be  provision  for  representation  from 
Scotland  and  Wales  and  any  other  regional  representation  should 
regions  have  devolved  parliaments  in  the  future. 

The  two  chairmen  of  the  boards  would  be  vice-presidents  on  the 
Council,  while  the  president  would  be  elected  from  all  the 
pharmacists  on  the  Council.  The  registration  board  would  have  a 
registrar,  while  the  professional  representative  board  would  have  a 
secretary.  One  person  could  have  both  jobs. 


regulatory  and  professional  role. 
I'm  sure  it  would  not  make  sense 
to  government." 

Referring  to  the  Houses  of 
Parliament,  he  said:  "The  bottom 
line  is  that  if  you  take  this  across 
the  river,  they  will  stick  it  in  the 
drawer  and  take  no  notice.  It  just 
does  not  recognise  what  a  modern 
regulator  is  about." 

Each  board  would  have 
autonomous  powers  over  its  own 
spheres  underpinned  by 
legislation  where  necessary,  but 
joint  committees  or  working 
parties  of  the  boards  could  be  set 
up  when  appropriate. 

The  president  of  the  Council 
would  be  elected  by  all  Council 
members  from  among  the 
pharmacist  members  of  each 
board,  and  there  would  be  two 
vice  presidents,  who  would  be  the 
chairmen  of  the  two  boards.  The 
role  of  secretary  and  registrar 
would  be  split  so  that  Council 
would  appoint  a  secretary  of  the 
professional  representative  board 
and  a  registrar  of  the  regulation 
board,  although  this  could  be  the 
same  person.  "Quite  who  the 
chief  executive  would  be  needs  to 
be  explored,"  said  Mr  Wood. 
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Thisweek 


cs 

Will 


advises  rethink  for 
ren  taking  Seroxat 


Pharmacists  should  continue  to 
dispense  prescriptions  for  Seroxat 
(paroxetine)  for  patients  aged  less 
than  1  (S  years,  the  I  department  of 
Health  has  said,  despite  new 
advice  recommending  that  this 
selective  serotonin  reuptake 
inhibitor  should  not  be  used  in 
this  age  group  for  the  treatment 
of  depressive  illness. 

The  new  advice  from  the 
Committee  on  Safety  of 
Medicines  does,  however, 
emphasise  that  such  patients 
should  consult  their  GP,  and 
especially  if  they  are  considering 
stopping  treatment.  While  GPs 
are  being  advised  not  to  start  new 
patients  aged  under  18  on  the 
drug,  if  existing  patients  are  well 
on  Seroxat,  doctors  may  decide  to 
allow  patients  to  complete  their 


course  of  treatment,  says 
the  CSM. 

The  move  comes  on  the  back  of 
new  clinical  data  concluding  that 
paroxetine  did  not  work  any  better 
than  placebo  in  the  treatment  of 
depression  in  under  18s  and 
revealing  a  cluster  of  events 
including  suicidal  thoughts  and 
behaviour. 

The  CSM's  latest  advice  does 
not  extend  to  the  use  of  other 
SSRIs  in  under  18s,  which  can 
still  be  prescribed  to  this  age 
group  'off  licence'. 

Around  7,000-8,000  patients 
aged  under  18  are  thought  to  have 
been  treated  with  paroxetine  in 
the  past  year. 

The  advice  for  adults  taking 
Seroxat  has  not  changed,  although 
the  CSM  will  be  examining  the 


implications  of  the  new  data  for 
the  use  of  both  Seroxat  and  other 
SSRIs  in  adults.  Current  evidence 
suggests  that  the  balance  of  risks 
and  benefits  in  adults  is 
favourable. 

Responding  to  the  CSM  advice, 
GSK  said:  "While  we  believe  that 
today's  move  will  inevitably  limit 
the  choices  available  to  doctors 
treating  children  and  teenagers 
under  18  years  with  major 
depressive  disorder,  and  the 
conclusions  we  draw  from  the 
data  differ,  we  recognise  the 
MHRA's  decision  for  UK 
paediatric  patients  and  we 
will  work  with  them  to 
implement  the  changes  as 
soon  as  possible." 

For  more  information:  

www.mhra.gov.uk 


New  contract 
may  include 
OPD 

Community  pharmacists  may  be 
remunerated  for  dispensing 
patient  packs  as  part  of  the  new 
contract,  according  to  health 
minister  David  Lammy. 

In  reply  to  Labour  MP  Mark 
Todd  who  asked  about  plans  to 
permit  pharmacists  to  supply 
calendar  packs,  Mr  Lammy  said: 
"We  have  made  clear  we  will  look 
at  allowing  the  'rounding'  of 
prescriptions  for  28  or  30  doses 
and  multiples  thereof,  to  increase 
the  number  of  prescriptions 
which  can  be  dispensed  in 
whole  patient  packs. 

"We  will  discuss  this  with  the 
Pharmaceutical  Services 
Negotiating  Committee  in  the 
context  of  our  overall  desire  to 
simplify  the  rules  governing  their 
reimbursement  for  medicines 
supplied  on  the  NHS,"  he  added. 


Lucy  Mitchell,  a  p re-registration  graduate  from  Raigmore 
Hospital,  Inverness,  is  the  winner  of  this  year's  Pharmacia 
Project  Presentation  Seminar  award.  Ms  Mitchell's  project, 
'Monitoring  drug-related  problems  and  their  contribution 
towards  drug-related  admission'  beat  23  others  to  win  her 
a  trip  to  the  UK  Clinical  Pharmacy  Association  meeting  in 
November.  Seven  finalists,  including  two  community 
pharmacist  pre-registration  graduates,  were  invited  to 
present  their  work  at  last  week's  awards  ceremony  held  at 
the  Royal  College  of  Physicians  and  Surgeons  in  Glasgow. 
Pictured,  from  the  left,  are:  Ruth  Waters,  Stirling  Royal 
Infirmary;  Suzanne  Brown,  Falkirk  &  District  Royal 
Infirmary;  Pamela  Wilson,  Kingswells  Pharmacy,  Aberdeen; 
Dyvind  Jorgensen,  Royal  Infirmary,  Edinburgh;  Liane 
Murdoch,  Ninewells  Hospital,  Dundee;  Lucy  Mitchell  and 
Louise  Bowman,  Dickies  Pharmacy,  Kingswell,  Aberdeen 


Question 


Last  week  we  asked  you:  Which  of  the 
options  that  the  DoH  has  suggested 
for  tiie  way  appliance  contractors  are 
-j rated  do  you  think  should  be 
wanted?  You  replied  (see  right): 


This  we<  i  i  [uestion:  Do  you  think  that  the  UK  should  join 

the  eurozone? 


(I  A  s  soon  as 
■1>  Only  whe: 
1$  Never 


i.sible 

e  five  tests  have  been  met 


in  record  your  vote  on  our  website:  www.dotphdrmdcy.com. 
ave  until  noon  on  June  17  to  cast  your  vote.  We  will 
h  the  results  in  CCD,  June  21. 
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Voltarol 
extension 

The  manufacturer  of  Voltarol 
(diclofenac  1  per  cent)  Emulgel  P 
is  seeking  to  extend  the  indications 
and  pack  size  for  the  Pharmacy 
medicine. 

Novartis  Consumer  Health  has 
asked  the  Medicines  and 
Healthcare  products  Regulatory 
Agency  to  add  the  indication,  for 
the  relief  of  pain  of  non-serious 
arthritic  conditions,  to  make  the 
range  of  indications  more 
consistent  with  other  topical 
NSAIDs  available  OTC. 

Comments  should  be  sent  to  the 
MHPvA  by  July  21.  E-mail: 
Amanda.  Larprence@ 
mhra.gst.gov.uk 


H  I    H  H  H  H  H  Hi  H  H  H  H 


SOLVE 


WITH 


CASE  #1 

If  you're  looking  for  allergy  relief 
that's  active  in  just  15  minutes  we've 
cracked  it  with  Benadryl  -  no  non-drowsy 
allergy  tablet  works  faster. 


Benadryl 


Acrivastine 


Benadiy 


ALLERGY  &  CONGESTION  RELIEF 


•  effeclive  relief  from  allergic 
and  nasal  congestion 

*  works  in  minutes 

•  lasts  H  hour* 

*  avoids  dri 


Hoy  Fever 
Duit  Allergy 
Pel  Aller#  !' 
GfflS  Conge  stioa 


CASE  #2 

When  evidence  points  to  a  blocked  nose 
(53%  of  hayfever  sufferers  experience  this) 
give  them  Benadryl  Plus,  the  only  non-drowsy 
allergy  treatment  with  added  decongestant. 


ORAL  SOLUTION 

Cetirizine  hydrochloride 

Once  daily  allergy 
relief  for  Children 
2+  years 

Hay  Fever 
£>we+  Allergy 
pe+  Aiiergy 
skin  Aiiergiea 


case  m 

Here's  some  big 
news  for  your 
little  customers. 
Benadryl's  new 
non-drowsy  allergy 
relief  for  kids. 
Just  one  daily 
dose  will  keep 
them  playing  all 
day.  For  children 
aged  2+. 


Acrivastine  &  PseurJoephedrme 


Hipp 

Cetirizine  hydrochloride 


1.00ml  © 


DON'T  LET  THEM  GET  AWAY  WITH  IT 

www.allergyadvice.co.uk 


BENADRYL  ALLERGY  RELIEF  Presentation:  Acrivastine  8  mg  Uses:  Allergic  rhinitis  Dosage  (12-65  years):  One  capsule  up  to  3  times  a  day  Contra-indications:  Hypersensitivity  to  acrivastine  or  triprolidine  or  significant  renal  impairment.  Precautions.  It  is  usual  to  advise 
patients  not  to  undertake  tasks  requiring  mental  alertness  whilst  under  the  influence  of  alcohol  or  other  CNS  depressants  Pregnancy  &  Lactation:  Not  recommended  Side  effects:  Rarely,  drowsiness  Price:  12s  £  4  35  (£3  70  ex-VAT).  24s  £7,55  (£6  43  ex-VAT)  Legal  category:  R 
PL  Holder:  Warner  Lambert  Consumer  Healthcare,  Eastleigh,  S053  3Z0  PL  no:  15513/0035  Date  ol  preparation:  April  01  BENADRYL  PLUS  CAPSULES  Presentation:  Acrivastine  8rng  and  pseudoepfiednne  60mg  Uses:  Allergic  rhinitis  Dosage:  12-65  years:  One  capsule  as 
necessary,  up  to  three  times  a  day  Contra-indications:  Hypersensitivity  to  any  ot  the  ingredients  or  triprolidine,  hypertension,  renal  impairment  or  severe  heart  disease,  use  with  MAOIs  Precautions:  Diabetes,  hyperthyroidism,  heart  disease,  hypertension,  glaucoma  or  prostatic 
enlargement  It  is  usual  to  advise  patients  not  to  undertake  tasks  requiring  mental  alertness  whilst  under  the  influence  of  alcohol  or  other  CNS  depressants  Patients  taking  sympathomimetics,  antihypertensives,  and  tricyclic  antidepressants  Pregnancy  &  Lactation:  Nut 
recommended  Side  effects:  Rarely  skin  rash,  drowsiness,  urinary  retention  or  CNS  excitement  Price:  12s  £4  99  (£4.25  ex-VAT),  24s  £8.99  (£7  65  ex-VAT)  Legal  category:  P  PL  holder:  Warner  Lambert  Consumer  Healthcare,  Eastleigh,  S053  3Z0 
PL  no:  1 551 3/001 7  Dale  of  preparation:  March  200)  BENADRYL  ALLERGY  ORAL  SOLUTION  Presentation:  Solution  containing  1  mg/ml  Cetirizine  hydrochloride  Uses:  Seasonal  allergic  rhinitis,  perennial  rhinitis  and  chronic  idiopathic  urticaria  Dosage:  Adults  and  children  1 2 
years  and  above  10ml  once  daily;  Children  6-11  years:  10ml  once  daily  or  5ml  twice  daily;  Seasonal  allergic  rhinitis  only:  Children  2  -  5  years:  5ml  once  daily  or  2  5ml  twice  daily  Contra-indications:  Hypersensitivity  to  any  of  the  ingredients.  Do  not  use  in  pregnancy  or  lactation 
Precautions:  Reduce  dose  by  half  in  cases  ot  renal  insufficiency  Avoid  excessive  alcohol  consumption  Side  &  adverse  effects:  Occasionally  drowsiness,  headache,  dizziness,  agitation,  dry  mouth  and  gastrointestinal  discomtort.  Very  rarely  convulsions  Price  (ex-VAT):  £4  99. 
Legal  category:  P  PL  holder:  UCB  Pharma  Limited,  3  George  Street,  Warlord,  Hertfordshire,  WD18  OUH  PL  number:  08972/0033  Further  information  available  from  Pfizer  Consumer  Healthcare,  Chestnut  Avenue.  Eastleigh,  Hampshire,  S053  3Z0  Date  of  revision:  January  2003 


ISIL  AT  I  %  SPRAY 

Terbinafine  Hydrochloride 


Walk  over  the 
competition  in 

II  IC#  7  CIM*11fC 


*3f 


2  Primary  fungidHal  from  spr 

S  i 
■  i 

3  No.  I  [PJ  brancjwithin  the|j 

4  Terbinafine  gives  long  lastin* 
weeks  and  weeks 

5  Contains  the  most  widely  ~ 
antifungal  for  athlete's  fo 


6  Cost  effective  treatment  for  your  cus 

7  Conveniently  treats  in  7  sprays  -  one  a  day 
for  7  days  ig 

LAMISIL®AT  -  A  WINNING  COMBIf 


S 

M 

NATION  TO  RECOMMEND 

Also  available  in  a  cream. 


LAl\A  I  SI  L 


TERBINAFINE 
HYDROCHLORIDE 


1  %  Sprc 


For  the  treatment  of:  Athlete's  foot, 
Dhobte  itch  (jock  itch),  Ringworm 


Prescribing  information:  LAMISIL  AT  I  %  Spray.  Presentation:  Solution  containing  terbiriafi'pe  hydrochloride  1 .0%  w/w.  Indications:  For  the  treatment  of  athlete's  foot,  dhobie  (jock)  itch  and  ringworm 
.Dosage  and  administration:  The  spray  is  applied  once  daily  for  one  week.  Not  recommended  for  children  under  1 6.  Contraindications:  Hypersensitivity  to  terbinafine  or  any  of  the  excipients. 
v       Precautions:  For  external- use,  avoid  contact  with  the.  eyes.  Avoid  inhalation  and  do  not  use  on  :the  face.  Pregnancy  and  lactation:  Not  recommended  during  pregnancy .pr  lactation.  Side  effects: 
Redness  and  -irritation  at  the  site  of  application.  Discontinue  treatment  if  an  allergic  reaction  occurs,,  Legal  category:  P  Recommended  Retail  Price:  £5.49  ( 1 5ml  Pump  Spray).  Product  licence  number: 
47  s'.:  LAMISIL AT  Presentation:  Cream  containing  terbinafine  hydrochloride  1.0  %  w/w.  Judications:  For  the  treatment  of  athlete's  foot  and  dhobie  (jock)  itch.  Dosage  and  administration: 
ied  once'  or  twice  daily.  The  duration  of  treatment  is  one  week  for  tinea  pedis  and  one,  to  two  weeks  for  tinea  cruris.  Not  recommended  for  children  under  1 6.  Contraindications: 
ity  to  terbih'afire  or  any  of  the  excip:ents.  Precautions:  For  external  use.  avoid  contact  with  the  eyes  Pregnancy  and  lactation:  Not  recommended.  Side  effects:;Redness  and  irritation  at 
lication.  Discontinue  treatment  if  an  allergic  reaction  occurs.  Legal  category:  P  Recommended  Retail  Price:  £4.99  (7.5g  tube).  Product  licence  number:  PL  0030/0 1 44*.  *Product  licence 
^Consumer  Health,  Wimblehurst  Road,  Horsham  RH 1 2  5AB.  Date  of  Preparation:  March  2003.  References:  I .  IRI  Dec  2002.  2.  Dinlink  MAT  jan  2003 


Novartis  Consumer  Health,  Wimblehurst  Road,  Horsham,  Sussex  RH  1 2  5AB. 
>line  01403  2181  I  I  Fax  01403  323  919  Email  customer.care@ch.novartis.com  Websitewww.comedis.com 
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Scots  seek  clarity  over 
complaints  procedures 


The  Scottish  Pharmaceutical 
Federation  is  calling  for  further 
clarification  of  the  disciplinary 
measures  that  PCTs  could  take 
against  contractors  as  part  of 
future  NHS  complaints 
procedures. 

A  Scottish  Executive 
consultation  document.  Reforming 
the  NHS  Complaints  Procedure, 
says  that  under  pharmacists' 
terms  of  services,  they  are  obliged 
to  have  in  place  and  operate  a 
practice  based  complaints 
procedure.  This  must  comply 
with  minimum  criteria  for  the 


NHS  services  that  pharmacists 
deliver,  and  failure  to  do  so  could 
result  in  disciplinary  action. 

But  SPF  chairman  Ian 
Johnstone  has  called  for  further 
clarification  of  disciplinary  action 
that  PCTs  could  take  against  any 
breaches  in  terms  of  service.  Mr 
Johnstone  is  calling  on  the 
Scottish  Executive  Health 
Department  to  discuss  the  matter 
with  the  Royal  Pharmaceutical 
Society  in  Scotland,  the  Scottish 
Pharmaceutical  General  Council 
and  the  SPF. 

In  addition,  Mr  Johnstone  has 


responded  to  a  suggestion  that 
PCTs'  'facilitation1  role  in  helping 
resolve  complaints  may  not  be 
seen  as  "sufficiently 
independent". 

"Given  that  the  PCT  also 
administers  the  contract  for 
community  pharmacy,  any 
system  for  facilitation  must  not 
simply  be  seen  to  be  'sufficiently 
independent',  it  must 
demonstrably  behave  in  such 
a  manner,"  Mr  Johnstone 
warned. 

For  more  information:  

E-mail:  spf@npanet.co.uk 


Men's  charity  urges  review  of  NHS 
erectile  dysfunction  prescribing 


The  Men's  Health  Forum  is 
seeking  a  prescribing  review  of 
erectile  dysfunction  treatments  on 
the  NHS  in  order  to  create  a  fairer 
system  for  all  men. 

The  charity  believes  the  present 
restrictions  are  arbitrary,  illogical 
and  unfair,  not  least  because  they 
discriminate  against  low-income 
men  whose  ED  is  caused  by 
cardiovascular  disease. 

"GPs,  in  consultation  with  their 
patients,  should  be  free  to  decide 
on  the  best  form  of  treatment," 
says  the  report.  Improving  access 
could  also  increase  the  early 
detection  of  serious  underlying 
conditions. 

This  is  one  of  10  policy 
objectives  in  the  MHF's  report, 
Private  Parts,  Public  Policy, 
presented  to  the  All  Party 


MEN'S  HEALTH 
FORUM 


Parliamentary  Group  on 
Men's  Health. 

The  report,  published  to 
coincide  with  Men's  Health  Week, 
also  calls  for: 

O  extension  of  chlamydia 
screening  programmes  to  men 
as  well  as  women 
O  easier  access  to  genito-urinary 


medicine  services 
O  a  national  database  on  all 
aspects  of  treatment,  incidence 
and  outcomes  of  prostate  cancer 
9  a  national,  publicly  funded 
awareness  campaign  on  benign 
prostate  disease  to  encourage  men 
with  symptoms  to  seek  help 
O  more  research  into  sexual 
health  promotion,  and 
©  new  training  for  healthcare 
professionals,  developing  skills 
specific  to  working  with  men  - 
particularly  in  the  sensitive  area 
of  sexual  health. 

The  MHF  says  male  health 
is  poor  in  many  areas,  but  the 
state  of  male  sexual  health 
is  particularly  worrying,  which 
is  why  it  is  the  focus  for 
Men's  Health  Week 
(see  also  p28). 


SACTSCl 


Dr  Hassell  scoops  C&D/BPC  practice 
research  award  for  workforce  study 


Karen  Hassell  is  this  year's 
recipient  of  the  British 
Pharmaceutical  Conference 
practice  research  medal, 
sponsored  by  C&D. 

Dr  Hassell  has  been  awarded 
the  medal  for  her  pioneering- 
research  into  the  pharmacy 
workforce.  A  senior  research 
fellow  at  the  University  of 
Manchester,  Dr  Hassell  will 


present  her  research  to  BPC 
delegates  at  the  Harrogate 
International  Conference  Centre 
on  September  15,  where  she  will 
be  given  the  medal  and  a  cheque 
for  £1,000. 

Commenting  on  the  award, 
Professor  James  McElnay, 
chairman  of  the  adjudicating 
panel,  said:  "Karen's  research 
spans  a  number  of  related  areas 


including  access  to  and  utilisation 
of  community  pharmacies  and 
service  evaluation;  however,  her 
main  research  field,  and  one  she 
has  made  her  own,  is  the 
pharmacy  workforce." 

This  is  not  the  first  award  Dr 
Hassell  has  won.  In  2000  she  was 
one  of  three  health  service 
researchers  selected  for  a  Career 
Scientists  Award. 


Lloyds5 
prescribing 
strategy 
angers  GPs 

A  Lloydspharmacy  information 
pack  designed  to  assist  its 
managers  when  visiting  GP 
surgeries  has  angered  some 
doctors  because  it  advocates  28- 
day  prescribing. 

According  to  the  BMA's  general 
practitioner  committee,  GPs 
should  prescribe  as  they  see 
clinically  appropriate  and,  where  a 
condition  is  stable  or  long-term 
contraception  is  being  prescribed, 
it  is  normal  for  three  or  six 
months'  worth  of  prescriptions  to 
be  given,  it  says. 

The  committee's  views  are 
being  circulated  to  local  medical 
committees  and  being  published 
in  LMC  newsletters. 
Gloucestershire  EMC  secretary 
Dr  John  Peniket,  said:  "I  would 
expect  most  GPs  to  support  this 
principle,  and  not  to  prescribe 
simply  on  the  basis  of  cost." 


O  c  A 


Andy  Wlurdock:  "28-day  prescribing 
can  reduce  prescribing  costs" 

However,  in  response  to  the 
GPs'  concerns,  Lloydspharmacy 
superintendent  pharmacist  and 
pharmacy  director  Andy 
Murdock,  said:  "There  are  many 
practical  ways  in  which  local 
pharmacists  and  GPs  can  work 
together  to  ease  the  patient 
journey  and  also  to  help  reduce 
waste.  Research  shows  that  a 
formalised  28-day  prescribing 
period,  with  an  associated  six- 
monthly  revieyv,  can  reduce 
prescribing  costs.  We  believe  that 
highlighting  these  issues  are  an 
essential  part  of  a  pharmacist's 
work  as  the  expert  on  medicines." 

Gloucestershire  LPC  has 
supported  Lloydspharmacy's 
initiative,  and  has  been  working 
with  three  local  PCTs  to 
encourage  28-day  prescribing. 
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Boots  cuts  500  jobs 
as  profits  nosedive 


Despite  a  fall  in 
profits  and  the 
loss  of  further 
jobs,  chairman 
John  McGrath 
insists  that  the 
arrival  of  Richard 
Baker  as  chief 
executive  and 
Boots's  focus  on 
its  core  activities 
leaves  the 
company  in  a 
healthy  position 
for  the  rest  of 
the  year 


Boots  is  cutting  500  jobs  in  the  IT, 
human  resources  and  finance 
departments  at  its  Nottingham 
headquarters  as  part  of  a  planned 
£100  million  cost  saving  drive. 

In  its  annual  results,  released 
last  week,  the  company 
announced  a  17  per  cent  fall  in 
pre-tax  profits  to  £494. Mm, 
blaming  this  on  the  disposal  of 
I  lalfords,  costs  of  investment  and 
the  closure  of  its  loss  making  Pure 
Beauty  and  Wellbeing  businesses. 

Boots  already  stripped  out 
1,800  jobs  in  March  with  the 
closure  of  its  Wellbeing  Services 
and  a  factory  in  Airdrie, 
Lanarkshire. 

However,  it  is  creating  50  new 
jobs  and  increasing  its  Irish 
presence  to  30  stores  with  two 
new  outlets  opening  in  Sligo  and 
Clonmel  in  the  autumn. 

Chairman  John  McGrath  said: 
"We  have  exited  non-core 
activities  and  we  are  now  focused 
on  two  businesses,  Boots  The 
Chemists  and  Boots  I  Iealthcare 
International.  The  underlying 


performance  of  both  these 
businesses  has  been  strong  during 
the  past  year. 

"We  start  the  year  in  far  better 
shape  and  the  arrival  of  our  new 
chief  executive,  Richard  Baker,  to 


lead  our  management  team,  will 
signal  an  exciting  new  phase." 

"In  2002/2003  we  invested  in 
39  new-style  pharmacies  and 
introduced  the  new  SmartScript 
system  into  41  stores.  In  the 


Johnson  MSD,  Novartis 
Consumer  Health,  Pfizer 
Consumer  Health  and  Roche 
Consumer  Health  and  takes  the 
number  of  pharmaceutical 
products  on  offer  via  the  system 
to  700.  The  PAGB  currently  has 
around  1,200  pharmacies 
registered  on  the  site,  20  per  cent 
of  whom  actively  use  the  service. 
On  the  manufacturer  side,  another 
10  companies  have  indicated  their 
intention  to  sign  up. 

f  amily  planning  was  SSL's  star 
performer  in  the  full-year  to 
March  3 1 .  Sales  at  the  business 
rose  6.4  per  cent  over  that  period, 
but  were  dragged  down  by  losses 
in  other  consumer  markets,  the 
consumer  division  as  a  whole 
reporting  a  3  per  cent  sales  rise 
over  the  year.  This  contributed  to 
a  5  per  cent  uplift  in  overall  sales 
to  £623. 9m,  and  a  move  into  the 
black  for  pre-tax  profits,  which 
came  in  at  £39.  lm,  compared 
with  losses  of  £2. 9m  in  2002. 

For  more  information:  

www.comedis.com 


current  year  we  expect  to  upgrade 
a  further  220  pharmacies  and 
introduce  SmartScript  into  an 
additional  520  stores. 

"We  spent  £30m  refitting  239 
of  our  older  stores  during  the 
year,  including  163  in  London. 
We  plan  to  refit  a  further  300 
stores  in  the  current  year." 

Overall,  sales  in  Boots  The 
Chemists  grew  by  5.2  per  cent 
and  those  in  Boots  Healthcare 
International  grew  by  13.0  per 
cent.  Sales  in  Boots  Retail 
International  fell  by  8.2  per  cent 
to  £37. 0m. 

Mr  McGrath  added:  "During 
2003/2004  we  will  continue  to 
invest  in  both  our  core  businesses, 
Boots  The  Chemists  and  Boots 
Healthcare  International,  to  drive 
profitable  top  line  growth.  We 
expect  gross  margins  in  Boots 
The  Chemists  to  be  broadly  flat  in 
the  year  as  the  impact  of  higher 
investment  levels  is  mitigated  by 
cost  of  goods  improvements." 

For  more  information:  

www.  boots-plc.  com 


Better  data 
for  cheaper 
medicines 

Better  information  on  prices,  price 
differences  and  the  factors 
contributing  to  the  final  cost  of  a 
medicine  are  essential  if 
governments  and  other  medicine 
purchasers  are  to  make  medicines 
more  affordable,  according  to  the 
World  Health  Organisation. 

For  this  reason,  the  WHO  and 
Health  Action  International  have 
released  the  Medicine  Prices  pricing 
manual  outlining  how  to  collect 
data  for  30  widely-used  medicines 
to  identify  how  prices  for  patients 
are  determined. 

The  new  manual  proposes  a 
price  survey  methodology, 
suggests  how  to  analyse  price  data, 
and  identifies  broad  policy  options 
to  achieve  more  affordable  prices. 
As  well  as  HIV  and  malaria  drugs, 
it  recommends  surveying  the  price 
of  drugs  for  chronic  conditions. 

For  more  information:  

www.  haiweb.  org/medicineprices 


£4m  refit  for 
A  AH  Romford 

AAH  Pharmaceuticals  has 
completed  a  £4  million  refit  at  its 
Romford  distribution  centre, 
resulting  in  the  transfer  of  150 
hospital  customers  to  the  branch. 

The  company  says  the 
refurbishment  will  improve 
customer  service  and  efficiency  in 
the  South  East  region,  increase 
warehouse  automation  and  create  a 
better  environment  for  staff, 
product  and  equipment. 

The  Romford  branch  has  been 
extended  for  both  immediate  and 
future  growth,  increasing  the 
capacity  of  the  warehouse  from 
60,000  lines  to  85,000  lines  a  day. 

AAH  hospital  service  director 
Jeremy  Poole  said:  "I  am  confident 
that  over  the  coming  months  our 
hospital  customers  will  greatly 
benefit  from  receiving  their 
deliveries  directly  from  the 
Romford  branch." 


Sex  and  chocolate  online 


Chocolate-flavoured  condoms  will 
be  among  the  new  products 
coming  to  market  as  part  of  SSL 
International's  latest  drive  to 
boost  family  planning  sales. 

The  company  is  looking  to 
novel  marketing  ideas  along  with 
innovative  'pleasure-enhancing' 
products,  such  as  the  chocolate 
range  and  mixed  packs,  as  ways  of 
bringing  16-24- year-olds  to  its 
Durex  brand.  A  three-pronged 
strategy  to  overcome  youngsters' 
embarrassment  and  the  taboos 
and  innuendo  associated  with 
buying  condoms  will  also  see  the 
brand  stretch  into  new  categories 
such  as  the  Durex  Play  personal 
lubricants  range. 

SSL  is  making  the  newly- 
expanded  Durex  range  available 
via  CoMei/is.cimi,  the  internet- 
based  transfer  order  and 
marketing  information  system 
launched  in  March,  in 
conjunction  with  the  Proprietary 
Association  of  Great  Britain. 
SSL  joins  fellow  members 
Crookes  Healthcare,  Johnson  & 
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NO,  YOU'RE  NOT  SEEING  THINGS.  THE  WORLD'S 
BIGGEST-SELLING1  ANTIHISTAMINE  NOW  HAS 
THE  BIGGEST  CETIRIZINE  RANGE. 


ALLERGY 


cetinzine  hydrochloride 


Zirtek,  the  original  cetirizine,  is  still  the 
best-selling  antihistamine  in  the  world. 
And  it  still  leads  the  way.  It's  the  first  and 
only  cetirizine  available  in  packs  of  7,  14 
and  30  tablets.  And  it's  now  also  available 
in  a  child-friendly  solution. 
But  it's  not  just  the  range  that's  grown. 


Zirtek  is  also  about  to  get  it's  biggest  ever 
TV  and  radio  spend. 

With  a  mammoth  advertising  campaign  and 
so  much  choice  for  your  customers, 
shouldn't  your  choice  antihistamine  be 
Zirtek?  And  shouldn't  you  ensure  you've 
enough  stock  to  meet  demand? 


Phone  your  Laser  Healthcare  representative  on  01202  780558 


ZIRTEK  ALLERGY/ZIRTEK  ALLERGY  RELIEF 

PRESENTATIONS:  Film-coated  tablets  containing  lOmg  cetirizine  hydrochloride.  USES:  Treatment 
p|  seasonal  and  perennial  rhinitis  and  chronic  idiopathic  urticaria.  DOSAGE  AND 
ADMINISTRATION:  Adults  and  children  aged  6  years  and  over:  10  mg  daily.  Children  between 
5:to  12  years  of  age:  either  5mg  (1/2  tablet)  twice  daily  or  lOmg  once  daily.  In  renal  insufficiency 
halve  the  dose  to  5  mg  (1/2  tablet)  daily.  Zirtek  Allergy  Relief:  Adults  and  Children  aged  12  years 
and  over:  lOmg  once  daily.  CONTRAINDICATIONS:  Hypersensitivity  to  the  constituents,  lactation. 
INTERACTIONS:  To  date  there  are  no  known  interactions.  As  with  other  antihistamines  avoid 
excessive  alcohol  consumption.  SIDE  EFFECTS:  Mild  and  transient  drowsiness,  headache, 
dizziness,  agitation,  dry  mouth  and  gastrointestinal  discomfort.  Convulsions  have  very  rarely  been 
reported.  USE  IN  PREGNANCY:  As  with  other  drugs,  the  use  of  cetirizine  in  pregnancy  should 
be  avoided.  PACKAGING/PRICE:  Zirtek  Allergy:  Pack  of  14  tablets  =£7.95  R.R.R  Pack  of 
30  tablets  =  £14.95  R.R.P  Zirtek  Allergy  Relief:  Pack  of  7  tablets=  £4.45  R.R.R 
LEGAL  CATEGORY:  Zirtek  Allergy:  P.  Zirtek  Allergy  Relief:  GSL  MARKETING  AUTHORISATION 
NUMBER:  PL  08972/0032  MARKETED  BY:  UCB  Pharma  Limited,  Watford,  Herts,  WD18  OUH. 
ZIRTEK  ALLERGY  SOLUTION 

PRESENTATIONS:  Banana  flavoured  sugar-free  solution  containing  lmg/ml  cetirizine  hydrochloride 
USES:  Treatment  of  seasonal  allergic  rhinitis  in  children  aged  2  years  and  over,  and  perennial 


allergic  rhinitis  and  chronic  idiopathic  urticaria  in  children  aged  6  years  and  over!  DOSAGE  AND  ' 
ADMINISTRATION:  Adults  and  children  aged  12  years  and  over:  Two  5ml  spoonfuls  once  daily. 
Children  aged  6  to  11  years  of  age:  Two  5ml  spoonfuls  once  daily  or  one  5ml  twice  daily  Children 
between  2  to  5  years  of  age:  One  5ml  spoonful  once  daily  or  one  2.5ml  spoonful  twice  daily. 
CONTRAINDICATIONS:  Hypersensitivity  to  the  Constituents,  Lactation.  INTERACTION'S:  To  date 
there  are  no  known  interactions.  As  with  other  antihistamines  avoid  excessive  alcohol  consumption. 
SIDE  EFFECTS:  Mild  and  transient  drowsiness,  headache,  dizziness,  agitation,  dry, mouth  and 
gastrointestinal  discomfort.  Convulsions  have  very  rarely  been  reported.  USE  IN  PREGNANCY:  As.' 
with  other  drugs,  the  use  of  cetirizine  in  pregnancy  should  be  avoided.  PACKAGING/PRICE:  ,  75ml 
Solution  =  £5.99  R.R.R  LEGAL  CATEGORY:  P  MARKETING  AUTHORISATION  NUMBER:  PL 
08972/0033  MARKETED  BY:  UCB  Pharma  Limited,  Watford,  Herts,  WD.18.OUH/  For -further  , 
information  please  contact:  UCB  Pharma  Limited,  UCB  House,  3  George  Street,  Watford;  Herts,,' 
WD18  OUH.  Telephone  (01923)  211811.  Facsimile  (01923)  229002. 
Date  of  preparation:  February  2003. 
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EUROPE 

Euro  could  cost  Britain  the  NHS 


Britain  will  be  forced  to  scrap  the 
NHS  when  it  joins  the  euro, 
chancellor  Gordon  Brown  has 
been  warned. 

The  European  Central  Bank, 
which  manages  the  single 
currency,  says  that  free  healthcare 
in  the  UK  will  have  to  be 
restricted  to  emergency  services 
only,  otherwise  the  cost  will 
overwhelm  European  economies 
and  lead  to  soaring  inflation. 

Britain  has  one  of  the  European 
Union's  biggest  tax-funded  health 
services,  with  only  a  tiny 
proportion  of  private  healthcare. 
Its  ageing  population  places  an 
intolerable  burden  on  state 
pensions,  and  tax-funded  long- 
term  care,  the  ECB  warns. 

Analysts  also  fear  that  entry  to 
the  euro  could  trigger  an  equity 
crisis  for  non  FTSE-100  listed 
companies.  They  say  that  many 
UK  funds  are  expected  to  stop 
investing  in  the  FTSE  all-share 
and  instead  turn  their  attention  to 
the  FTSE  Europe. 

Commenting  on  Monday's 
announcement,  Steve  Dunn, 


managing  director  of  AAH 
Pharmaceuticals,  said:  "My 
personal  view  is  that  the 
introduction  of  the  euro  would 
have  a  destabilising  effect  on 
the  economy  not  only  for  Britain 
but  for  the  pharmacy  industry 
in  general. 


"The  fact  that  we  are  to  retain 
sterling  -  for  the  foreseeable 
future  at  least,  means  that 
individual  pharmacists  have  not 
had  to  pay  for  changes  to  their  till 
or  accounting  systems  -  saving 
considerable  expenditure.  It's  also 
good  news  for  the  consumer  as 


history  has  shown  us  that  when 
countries  move  across  to  the  euro 
the  price  of  goods,  including 
pharmaceutical  products, 
increase  too. 

"My  main  concern  for  the 
industry  is  that  the  Government 
hasn't  stopped  the  uncertainty 
that  exists  in  the  economy.  By  not 
making  a  definite  decision  either 
way,  the  industry  and  pharmacists 
are  left  wondering  when  and  if  we 
will  ever  have  to  embrace  a  new 
currency  and  the  problems  -  and 
costs  -  that  it  will  bring." 

Chancellor  Gordon  Brown 
said  that  only  one  of  his  five 
economic  tests  for  joining  the 
European  Monetary  Union  has 
been  met  -  the  impact  on 
financial  services.  He  returned 
undecided  verdicts  on  the  benefits 
of  joining  on  growth,  stability 
and  jobs,  and  investment  but 
'fails'  for  flexibility  and 
convergence,  on  the  basis  of 
volatile  inflation  inside  the 
eurozone  and  short-  to  medium- 
term  differences  between  the  UK 
and  the  euro  economies. 


Mm 


\\%  ISptpadeirie.  Capsules.  Sblpadeine  Soluble.  Tablets,  Solpadeine  Tablets  Presentation:  Each  tablet,  soluble  tablet  or  capsule  contains  Paracetamol  Ph  Eur  500  mg,  Codeine  Phosphate  Hemihydrate  Ph  Eur  8  mg  and  Caffeine  Ph  Eur  30  mg. 
Us,es?  migraine, .  headache;  backache,  rheumatic  pain,  period  pams.toothache,  neuralgia,' sore  throat  and  feverishness,  symptoms  of  colds  and  influenza.  Dosage  and  administration:  Adults  and  children.  12  years  and  over:  Two 
capsti  esZ-aSe'ts  ..p  :o  four :  -ros  daily  Do  not  repeat  at  intervals  pf.  less  than  4  hours.  Not  more  than  8  capsules/tablets  in  24  hours.  Children  under  12  years:  Not  recommended.  Soluble  tablets  must  be  dissolved  in  water  before  taking. 
K-  Dp r\pi  exceed  (be  stated.  dqse  Do  not  take  for  more  than  3,days  without  consulting  a  doctor.  Contraindications:  Known  hypersensitivityto  ingredients.  Precautions:  Use  with  caution  in  patients  with  severe  renal  or  severe  hepatic  impairment. 

"  :-ajcofiolic  liver  .disease:  Caution  required  In  patients  taking  warfarin  or  other  coumarin  anticoagulants,  domperidone,  metoclopramide,  cholestyramine,  monoamine-oxidase  inhibitors  Not  to  be  taken  concurrently  with  other 
''"■'taming.. products.  Avoid  -in: pregnancy,  unless  advised  by  a  doctor.  Not  contraindicated  in  breast  feeding.  Sufferers  from  persistent  headache  should  consult  a  doctor.  Solpadeine  Soluble:  tablet  contains  427  mg  of  sodium  - 
diet  Side  eftesrts:  Paracetamdt  rarely,  hypersensitivity  including  skin  rash;  very  rarely,  reports  of  blood  dyscrasias  (not  necessarily  causally  related).  Codeine:  constipation,  nausea,  dizziness  and  drowsiness, 
cal  advice'  Should  be  sought'  in  the  event  of  an  overdosage,  even  if  the  patient  feels  well,  because  of  the  risk  of  delayed,  serious  liver  damage  Legal  category:  PCDI  Product  licence  number:  Capsules: 


3/509.1, 'Tablets:  0071/0396 'Product  licence  holder:  GlaxoSmithKline  Consumer  Healthcare,  Brentford,  TW8  9GS.  U.K.  Package  quantity  and  RSP:  12  capsules  £2  19. 24  capsules  £3  99.  32  capsules  £4.89: 
T  9,  60  soluble  .£7  55;  12  tablets  £2.09,  24  tablets  £3.89.  32  tablets  £4.69.  Date  of  last  revision:  Oct  2002.  Solpadeine  is  a  trademark.  TNS  Counterpoint.  MAT  to  December  2002.  m  Data  MAT  Feb  03 
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Powderject 
£85m  for 
Liverpool 

Powderject  Pharmaceuticals  is 
spending  £85  million  over  the 
next  five  years  at  its  Liverpool 
facilities  to  expand  its  vaccine 
development  and  manufacturing 
capabilities. 

The  investment  also  includes 
employee  training  and  skills 
development  programmes. 

The  Northwest  Development 
Agency  is  contributing 
approximately  £20m  to  the 
investment.  As  part  of  the  facility 
development,  Powderject  will 
enter  a  lease  agreement  with 
developer  Intercity  who  will  also 
invest  approximately  £20m. 

Dr  Paul  Drayson,  chief 
executive  of  Powderject,  said: 
"Our  site  has  already  benefited 
from  approximately  £70m  of 
investment  over  the  last  five  years, 
and  this  new  commitment  will 
underpin  the  ongoing  expansion 
and  enhancement  of  the  facilities.1 

For  more  information:  

www.powderject.com 


GSK  appeases 
shareholders 


GlaxoSmithKline  has  dismissed 
two  non-executives  from  its  board 
following  last  month's  shareholder 
row  over  executive  pay. 

Former  Marconi  chairman  Sir 
Roger  Hurn  and  ex-Xerox  CEO 
Paul  Allaire  have  stepped  down 
after  being  involved  in  the 
committee  which  drew  up  the 
controversial  £22m  'golden 
parachute'  pay  package  for  chief 
executive  Jean-Pierre  Gamier. 

Mr  Allaire  was  forced  to  resign 
after  being  banned  from  holding 
directorships  by  US  financial 
regulators  after  an  accounting 
scandal  at  Xerox  saw  him  accused 
of  manipulating  the  company's 
earnings  to  boost  its  share  price. 

Sir  Roger  Hurn  has  also  been 
criticised  by  the  Financial 
Services  Authority  for  his  role  in 
the  collapse  of  Marconi. 

GSK  non-executive  John 
McArthur  will  take  over  the  role 
of  chairman  of  the  Remuneration 
Committee  from  Mr  Allaire  on  an 


interim  basis  until  a  new  chairman 
of  the  committee  is  appointed. 

Three  new  non-executive 
directors  will  join  the  board.  They 
are  Lawrence  Culp,  president  and 
CEO  of  Danaher  Corporation; 
Crispin  Davis,  chief  executive  of 
Reed  Elsevier  and  Sir  Robert 
Wilson,  chairman  of  Rio  Tinto. 

Commenting  on  the  changes, 
GSK  chairman  Sir  Christopher 
Hogg,  said  "I  am  sorry  to  lose  the 
services  of  Sir  Roger,  who  has 
been  a  valued  colleague.  On  behalf 
of  the  board,  I  would  like  to  thank 
him  warmly  for  his  dedicated  and 
effective  service  to  the  boards  of 
GSK  and  Glaxo  Wellcome  and 
wish  him  well  for  the  future. 

"I  would  also  like  to  thank  Paul 
for  his  services  and  contribution 
to  the  boards  of  SmithKline 
Beecham  since  1993  and,  latterly, 
GSK.  I  have  always  valued 
Paul's  support  and  on  behalf 
of  the  board  wish  him  well  for 
the  future." 


Top  20 
companies 
on  the  move 

Wood  Mackenzie's  new  Executive 
Guide  to  the  pharmaceutical 
industry  examines  the  current 
position  of  the  top  20  pharma 
companies  and  focuses  on  the  key 
issues  facing  each. 

Reflecting  the  difficult  market 
in  2002,  the  only  top  10  company 
to  increase  its  growth  rate  in 
2000/2001  was  AstraZeneca  (from 
4.2  per  cent  to  9.8  per  cent)  as  it 
achieved  sales  growth  of  its  Losec/ 
Prilosec  follow-up  PPI  Nexium 
and  anti-psychotic  Seroquel. 

Martyn  Link,  consultant  at 
Wood  Mackenzie,  said:  "2002  saw 
Roche  jump  three  places  to  ninth 
in  the  industry  rankings  according 
to  ethical  drug  sales,  largely  due  to 
its  oncology  division.  Conversely, 
2002  saw  Bristol-Myers  Squibb 
fall  one  place  to  eighth,  primarily 
due  to  the  negative  impact  of 
generic  competition  to 
Glucophage,  Buspar  and  Taxol." 

For  more  information:  

www.  woodmac.  com 


Comment 


from  the  Editor 

The  postponement  of  the  decision  on  joining  the  euro  is 
hardly  surprising.  But  this  indecisiveness  will  cause  further 
instability  in  the  marketplace. 

The  UK  remains  to  be  convinced  that  joining  the  euro 
would  be  a  good  thing.  Travelling  in  the  eurozone  gives  one  a 
sense  that  the  euro  does  not  have  the  support  of  the  public  at 
large:  financial  reports  and  public  opinion  say  that  the 
introduction  was  an  excuse  to  mask  price  hikes  -  a  case  of  rip- 
off  Europe,  and  not  just  rip-off  Britain. 

But  the  Government  reckons  introducing  the  euro  into  the 
UK  would  see  a  drop  in  prices  and  would  encourage  greater 
transparency  and  competitiveness.  However,  it  will  have  a 
hard  job  convincing  the  public  of  the  benefits  if  it  means  their 
treasured  institution,  the  NHS,  is  forced  to  dramatically 
change  and  drop  free  treatment  for  all. 

For  pharmacy  contractors  there  are  issues  such  as 
profitability.  With  reduced  prices -and  presumably  this  will 
include  medicines  -  there  will  be  reduced  profits.  Whether  it 
is  the  sale  of  an  OTC  medicine,  where  the  removal  of  RPM 
has  theoretically  already  encouraged  greater  competition,  or 


dispensing  medicines,  margins  will  be  reduced  even  further. 
The  impact  of  loss  of  exchange  rates  on  generics  and  parallel 
imports  also  needs  to  be  considered  in  detail.  But  bear  in  mind 
that  the  EU  has  already  drawn  up  a  two-tier  market  for  the 
new  countries  joining  the  union. 

Don't  forget,  too,  that  the  transfer  from  sterling  to  the  euro 
is  not  free  -  there  will  still  be  costs  involved  in  changing 
equipment  such  as  cash  registers  and  computer  software, 
something  the  retailer  will  have  to  bear. 

Pharmacy  has  its  own  problems  with  uncertainty  over  the 
Government's  awaited  plans  for  the  control  of  entry 
regulations.  Once  this  is  out  of  the  way,  pharmacy  proprietors 
would  hope  to  be  able  to  start  planning  their  businesses  on  a 
firmer  basis  again.  But  will  the  ongoing  euro  debate  allow  that? 

Travelling  in  the  eurozone 
gives  one  a  sense  that  the 
euro  does  not  have  the 
support  of  the  public  at  large 


Yourviews 


To  mark  this  year's  Men's  Health  Week,  Sandra  Osbourne  relates  a  cautionary  tale 

Ignorance  is  certainly  not  bliss 


I  remember  June  28,  1994  vividly. 
I  was  33  years  old,  happily 
married  to  my  husband  Colin, 
mother  of  a  wonderf  ul  son, 
Ashley,  and  pregnant  once  more. 
Life  was  perfect  -  or  so  it  seemed. 

Colin  was  very  quiet  that 
morning.  He  finally  told  me  he 
had  been  experiencing  pain  in  his 
left  testicle  for  a  couple  of  days, 
but,  most  importantly,  he  now 
thought  he  could  feel  a  tiny  lump. 
At  the  word  lump  I  felt  alarm 
bells  ringing  inside  my  head.  I  am 
a  radiotherapy  radiographer,  and 
in  my  line  of  work  most  lumps 
mean  a  malignancy. 

I  calmed  down  and  reasoned 
that  Colin  was  young,  fit  and 
healthy.  He  had  not  lost  weight 
and  his  appetite  was  normal. 
Surely  he  was  wrong  about  the 
lump.  !  le  showed  me  where  he 
had  felt,  and,  sure  enough,  there 
was  the  tiniest,  pea-sized  and 
shaped,  lump.  I  told  Colin  he 
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needed  to  see  our  GP  but  Colin's 
initial  thought  was  to  take  some 
painkillers  and  see  if  the  lump 
went  away.  Within  minutes  I  had 
phoned  the  GP  and  had  made 
Colin's  appointment  for  him. 
Colin  now  recognises  it  was  a  call 
that  probably  saved  his  life. 

Colin's  lump  was  subsequently 
found  to  be  malignant.  I  found  it 
ironic  that  while  at  work  I  treat 
people  with  cancer  every  day 
and  yet  I  never  knew  that  my 


own  husband  had  the  disease. 

Colin  had  the  lump  removed 
but  a  scan  showed  that  the  disease 
had  already  spread  and  was  in  his 
abdomen.  We  now  embarked  on 
an  emotional  rollercoaster  of  an 
existence  as  Colin's  desperate 
battle  for  life  commenced. 

Colin  needed  chemotherapy 
treatment.  The  treatment  made 
him  progressively  weaker.  As  he 
lost  his  strength  I  found  I  needed 
to  have  more  and  more  of  my 
own.  Life  was  exhausting,  both 
physically  and  mentally.  I  found  I 
could  only  cope  by  facing  one  day 
at  a  time.  I  forced  myself  not  to 
think  of  "what  if?"  -  case 
scenarios  such  as  "what  if  the 
treatment  doesn't  work?" 

It's  amazing  how  you  can  be  in 
total  limbo  yourself  while  at  the 
same  time  watching  life  going  on 
as  usual  around  you.  Our  lives 
now  revolved  around  hospitals 
and  drugs.  When  drugs  weren't 


being  pumped  into  Colin,  he  was 
having  to  take  them.  I  got  to  know 
our  local  chemist  really  well  as  I 
collected  prescription  after 
prescription  of  steroids, 
antibiotics,  antiemetics  etc. 

In  all,  Colin's  treatment  lasted 
18  months.  He  had  10  courses  of 
chemotherapy,  two  operations  and 
a  bone  marrow  transplant. 
Thankfully  he  survived.  What 
saved  Colin's  life  was  knowing 
that  'real  men'  still  need  to  visit  a 
doctor  when  something  is  wrong, 
and  that  ignorance  is  not  bliss. 

To  get  this  message  across  to 
other  men,  Colin  formed  The 
Orchid  Cancer  Appeal,  the  first 
registered  charity  to  promote 
awareness  of,  and  research  into, 
men's  cancers. 

For  information  about  the 
charity  contact: 
www.orchid-cancer.org.uk 
E-mail:  info@orchid-cancer.  org.  uk 
or  tel:  020  7601  7808. 
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Never  mind 
recruitment, 
how  about 
retention? 

Well  that's  the  first  of  the  two 
votes  on  the  Agenda  For  Change 
pay  modernisation  package  over. 
It  has  been  agreed  that  the  Early 
Implementing  Trusts  should  go 
ahead  and  try  and  sort  out  all  the 
problems  before  the  rest  of  us  try 
to  implement  it. 

There  was  no  advice  from  the 
Guild  of  Healthcare  Pharmacists  — 
only  a  position  statement.  This  did 
not  give  any  solid  advice,  but  laid 
the  facts  before  the  membership. 
There  was  not  enough  information 
to  suggest  that  all  of  the  problems 
with  the  package  could  or  would 
be  resolved  in  the  early 
implementers;  the  only  way 
forward  was  to  let  them  test  out 
the  system.  This  was  an  attempt  to 
be  honest  with  the  members. 

From  the  current  evidence  there 
is  no  guarantee  that  pharmacists 
will  not  lose  out  in  this  deal, 
except  that  the  interpretation  of 
the  recruitment  and  retention 

There  is  no 
guarantee  that 
pharmacists  will 
not  lose  out  in 
this  deal 

premium  appears  to  be  shifting 
from  a  realistic  attempt  to  get  and 
keep  staff,  to  a  method  of 
protecting  the  pay  of  staff  already 
employed  within  the  service. 

This  will  not  address  the 
fundamental  flaws  within  the  job 
evaluation  part  of Agenda  for 
Change,  where  significant 
responsibilities  of  pharmacists 
cannot  be  recognised  and 
rewarded.  Indeed,  having  to  pay 
a  large  supplement  to  staff  to 
retain  them  because  they  rank  too 
low  on  the  importance  scale  is 
likely  to  drive  pharmacists  out  of 
the  system. 

We  can  only  hope  that  some, 
if  not  all,  of  the  flaws  are  rectified 
in  the  early  implementers,  or  that 
some  way  around  the  flaws  can 
be  discovered. 

Written  by  a  senior  hospital 
pharmai  isi 


TOPICAL  REFLECTIONS 


Putting  learning  into  practice 


There  could  be  practice  after  mandatory  continuing 
professional  development  after  all. 

Last  week  I  overheard  a  conversation  in  the  shop. 
Dotty  had  taken  in  a  prescription  from  a  patient,  a 
woman  aged  about  30.  The  prescription  was  for 
metformin  500mg  tds  and  the  conversation 
revolved  around  the  careful  questioning  of  a  patient 
offering  a  prescription  charge  for  an  oral  anti- 
diabetic drug. 

This  week  a  fascinating  article  in  C&D 
Pharmacy  update  (June  7,  p21)  on  polycystic  ovarian 
syndrome  appeared.  Suddenly  all  the  pieces 
dropped  into  place  and  I  was  able  to  relate  the 
information  contained  in  the  article  back  to  the 
events  of  last  week.  I  remembered  the  hedged 
answers  to  the  genuinely  offered  help  about  diabetes 
and  exemption  entitlement. 

Share  and  share  alike 

At  last  the  Department  of  Health  has  decided  to 
tackle  gravy  train  payments  to  appliance  contractors 
(CQ  D  June  7,  p5).  The  iniquitous  difference  in 
payment  structure  between  appliance  contractors 
and  pharmacies  has  existed  for  years  but  it  is  only 
now,  as  a  new  contract  for  community  pharmacy  is 
being  negotiated,  that  the  DoH  has  announced  its 
intention  to  tackle  the  problem. 

However,  the  new  arrangements  must  not  be  a 
claw  back  exercise  by  the  Treasury  but  a 
redistribution  of  resources  to  provide  a  better 
service  for  patients.  Appliances  are  ideal  for  the 
application  of  the  two-tier  contract  because  service 
is  vital.  Maintenance  of  efficient  re-ordering, 
delivery  and  confidential  advice  are  all  essential  and 


I  remembered  her  appearance:  slightly 
overweight,  skin  a  little  greasy  and  with  just  a  little 
more  hair  than  I  would  have  expected.  Last  week 
nothing  stirred  in  my  subconscious;  this  week  I 
know  exactly  how  I  should  have  handled  the 
situation.  But  even  being  wise  after  the  event  helps 
because  this  case  will  stick  in  my  memory  and  as 
this  young  lady  does  occasionally  use  my  pharmacy, 
in  f  uture  I  will  be  able  to  deal  more  sympathetically 
with  her  problems. 

Meanwhile  CPD  has  at  last  taken  on  real 
meaning  for  me.  I  have  already  made  a  mental  note 
to  re-read  the  article  in  C&D  and  to  investigate 
PCOS  a  little  further.  A  piece  of  the  jigsaw  has 
fallen  into  place.  A  real  patient,  a  real  desire  to  learn 
more  and  the  ability  now  to  sympathetically  apply 
knowledge  to  a  real  situation  -  the  essence  of  CPD. 


can  be  as  ef  ficiently  provided  by  the  community 
pharmacist  as  by  appliance  contractors. 

But  the  cosy  arrangement  of  appliance 
contractors  being  owned  by  the  manufacturer  must 
stop.  This  is  a  monopoly  too  far  and  is  designed  to 
exclude  pharmacists.  Specialist  nurses  certainly 
have  a  role  in  helping  patients  but  they  should 
be  employed  through  the  PCT  and  be 
independent  of  any  contractor. 

I  look  forw  ard  to  offering  my  patients  a  genuine 
choice  of  supply  and  service  but  I  will  only  be 
able  to  do  so  if  the  new  contractual  arrangements 
result  in  a  level  playing  field.  Anything  less  will  be 
the  final  insult  in  a  saga  that  should  have  been 
resolved  years  ago. 


Having  overcome  the  inertia 

I  was  not  able  to  attend  the  special  general  meeting  of  the  Royal 

Pharmaceutical  Society  but  I  was  not  surprised  by  either 
the  unanimity  of  opinion  expressed  by  members  or  by  the  rapid 
response  of  Council  to  the  momentous  events  of  the  day. 

Talking  to  local  colleagues  I  have  heard  few  words  in  favour 
of  Council's  so-called  consultation,  only  resigned  acceptance  that 
there  appeared  little  the  ordinary  membership  could  do  to 
genuinely  influence  events.  That  attitude  has  now  been  disproved 
by  the  dedicated  few  with  a  sharp  reminder  to  those  in  power  that 
ultimately  they  only  govern  at  the  discretion  of  the  membership. 
I  am  certainly  chastened  but  also  heartened.  Perhaps  this 
whole  sorry  saga  will  be  a  lesson  well  learned  and  the  rank  and 
file  membership  will  now  once  again  take  an  involved  interest  in 
the  development  of  their  Society.  Branch  meetings  should  now 
be  far  better  attended  and  become  more  political.  Local  branch 
committees  should  invite  and  expect  Council  members  to 
attend  and  to  consult.  The  sleeping  tiger  has  been  awakened. 
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Report  AAHA/antage  convention 


Profit  from  public  health 

Pharmacists  can  contribute  to  public  health  and  not  be  afraid  of  making  a  profit  from 
services  run  from  pharmacies,  last  week's  AAH  Convention  in  California  was  told 


An  angina  pharmaceutical  care 
scheme  developed  in  Northern 
Ireland  is  not  attracting  the 
number  of  participating 
pharmacists  it  should  be, 
according  to  Belfast  pharmacist 
Dr  Terry  Maguire. 

The  scheme,  which  is 
supported  by  a  service  level 
agreement,  pays  pharmacists  £75 
per  patient  and  produced 
measurable  benefits  when  piloted 
at  one  of  his  Belfast  pharmacies. 

Working  in  collaboration  with 
GPs,  patients  were  referred  to  the 
scheme  for  three  reasons: 
O  their  medication  -  not  taking  a 
long-acting  nitrate/low  dose 
aspirin 

O  their  condition  -  experiencing 
symptoms  daily  but  had  not  seen 
a  GP  within  the  past  month 
@  if  serum  cholesterol  levels  were 
above  7mmol/l. 

In  the  feasibility  study,  most 
patients  rated  the  service  as  very 
useful  and  patient  knowledge  on 
what  to  do  when  an  angina  attack 
occurred  increased  dramatically. 
GPs  also  valued  pharmacists' 
interventions. 

Pharmacists  need  to  develop 
models  of  care  that  are 
professionally  rewarding  and 
which  generate  business  income. 
Too  often  they  see  profession  and 
business  as  separate  from  each 
other  and  are  reluctant  to  mix  the 
two  for  profit,  said  Dr  Maguire. 

He  identified  several  barriers  to 


fifi 


Terry  Maguire 


pharmacy  involvement  in  public 
health.  Money  was  one,  as 
pharmacists  did  not  link  SLAs  to 
sales.  Several  patients  in  the  angina 
study  were  smokers  who  could 
have  benefited  from  smoking 
cessation  products.  Time  was 
another,  but  this  can  be  overcome 
by  making  use  of  technicians. 

Pharmacists  can  acquire  the 
right  knowledge  by  forward 
planning  and  training,  but  they 
also  needed  to  find  space,  and 
space  is  money,  said  Dr  Maguire. 
He  also  stressed  it  was  important 
to  establish  the  relevance  of  any 
programme  that  is  put  in  place. 

Public  health  is  a  population- 
focused  way  of  addressing  health 
issues  and  the  UK  approach  is 
shifting  in  this  direction. 
Domains  of  public  health  include 


AiraneftSe  EJ'Atojee  uad  Edwin  Bessarti,  right,  of  Ceuta  Healthcare  with  the 
ajseafeai  titey  sponsored  at  the  Convention  -  "Mr  Marketing"  -  Bob 
6sritctriia..<L  Four  out  of  tiwe  sales  a  business  makes  must  come  from  repeat 
sales  or  vs&icA  vst  moulh  for  a  business  to  succeed,  said  Mr  Pritchard,  who 
is  reckoned  to  be  ©lie  of  the  leading  business  and  marketing  speakers 
worldwide 
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health  promotion,  disease 
prevention,  health  and  social  care 
and  health  improvement. 

"There  are  123,000  visits  to 
pharmacies  in  Northern  Ireland 
every  day.  We  need  to  get  better  at 
putting  messages  across  to  those 
who  are  well,"  he  said. 

Dr  Maguire  outlined  a  number 
of  model  services  he  had  put  in 
place  in  his  two  Belfast 
pharmacies.  In  each,  he  had 
identified  a  need  for  the  service 
before  pressing  ahead. 

A  smoking  cessation  service 
piloted  in  London  and  Northern 
Ireland  in  which  he  took  part  had 
a  14.3  per  cent  cessation  rate  after 
12  months,  compared  with  2.7  per 
cent  in  a  control  group. 

Many  pharmacists  trained  to 
take  part  in  the  scheme  did  not 
get  involved,  he  noted.  He  also 
felt  that  pharmacists'  interviewing 
techniques  needed  improving. 
"The  scheme  was  relevant,  there 
was  training  and  support  and  local 
funding,  but  little  appetite  for 
the  role." 

A  diabetes  programme  had 
proved  successful  in  generating 
linked  sales.  While  normal  patients 
visit  a  pharmacy  six  times  a  year, 
those  with  non-insulin  dependent 
diabetes  will  make  17  visits  a  year 
on  average,  and  insulin  dependent 
patients  24  visits. 

Dr  Maguire  used  his  patient 
records  to  identify  diabetic- 
patients  with  the  objectives  of: 

assessing  the  number  of 
diabetics  using  the  pharmacy 
O  establishing  the  extent  of  blood 
glucose  monitoring 


O  implementing  a  strategy  to 
improve  outcomes,  and 
O  assessing  the  impact  of 
intervention. 

The  scheme  was  promoted  with 
direct  mail  to  all  diabetic  patients 
and  with  an  advertising  feature  in 
the  local  paper,  backed  up  by  a 
blood  glucose-testing  day  and 
promotional  prices  on  blood 
glucose  meters. 

Dr  Maguire  found  that  in  52 
cases  only,  27  per  cent  of  those 
with  IDDM  were  testing  their 
blood  glucose  regularly;  90  per 
cent  of  NIDDM  patients  were 
not  testing  at  all. 

As  a  result  of  his  initiative  he 
sold  70  blood  glucose  meters  in  a 
three-month  period,  recruited  12 
new  diabetic  patients,  assisted  six 
to  give  up  smoking  and 
recommended  changes  in 
medication  for  1 1 . 

"In  future  we  need  to  offer  win- 
win  models  of  practice,"  he  said. 
"We  can  assess  patients' 
medication  but  we  need  to  have 
services  built  around  that  process." 


Pharmacists  need  access  to 
electronic  patient  records  if  they 
are  to  make  a  sensible  contribution 
to  their  care.  What  will  happen  if 
pharmacists  are  left  out  of  the  loop? 
asked  Professor  Bill  Felkey  of 
Auburn  University,  Alabama.  In  the 
USA,  patients  determine  who  gets 
access  to  their  records.  If  the  NHS 
isnt  playing  ball,  then  this  is  a  route 
pharmacy  politicians  should  exploit, 
he  suggested.  Pharmacists  wanting 
to  see  what  is  coming  over  the  next 
two  to  five  years  in  healthcare 
technology  can  visit 
www.healthtechcenter.org,  or 
contact  Professor  Felkey  at 
flekebg@auburn.  edu 


[Thisweek^ 


Retail  Pharmacy  Marketing  Strategies  conference 


Maximum  potential 

Marketing  Week's  Retail  Pharmacy  Marketing  Strategies  conference  aimed  to  show 
delegates  how  to  maximise  their  pharmacy  retail  potential  in  today's  competitive 
market.  was  there 


Chaired  by  CCDs  head  of 
special  projects,  Patrick  Grice,  the 
conference  opened  with 
UniChem's  head  of  marketing 
Peter  Skinner  focusing  on 
pharmacy  counter  staff  and  how 
to  best  train  them  to  sell  OTC  and 
GSL  products. 

Mr  Skinner  said  that  to  survive, 
community  pharmacy  must  create 
a  clear  consumer  proposition  and 
a  point  of  difference  from  other 
outlets,  seeing  customers  as 
consumers  as  well  as  patients. 
This  encourages  them  to  visit  the 
pharmacy  not  just  for  prescription 
services  or  distress  purchases. 

"Pharmacists  are  slow  to  adopt 
new  retail  opportunities,"  he  said, 
"and  they  need  to  maintain  an 
appropriate  choice  for  the 
customer." 

A  UniChem  study  asked 
counter  assistants  to  define  their 
role  and  found  no  mention  of 
selling  to  the  customer. 

Mr  Skinner  said  that  this 
shows  the  need  for  community 
pharmacies  to  improve  the  in- 
store  visibility  of  product  and 
offers  as  well  as  encouraging 
counter  assistants  to  be 


more  proactive  in  selling. 

David  Mitchell,  commercial 
director  of  Johnson  &  Johnson 
.VI SD,  echoed  the  need  to  develop 
the  adv  isory  role  of  pharmacy  in 
his  presentation  about  making  the 
most  of  available  technology.  He 
maintained  that  pharmacists  need 
to  move  out  of  the  dispensary  and 
interface  with  the  public,  playing 
an  active  role  in  healthcare,  and 
use  of  technology  will  help  this. 

He  particularly  highlighted  the 
role  of  CoMedis.com  as  a  "smarter 
way  forward  for  pharmacies  to 
harness  the  power  of  the 
internet".  Available  24/7  for 
pharmacies  only,  CoA4eilis.com 
provides  a  virtual  marketplace  for 
companies  such  as  Roche  and 
Novartis  to  supply  products  and 
offer  professional  support  to  users. 

Mr  Mitchell  concluded  that: 
"  The  f  uture  is  going  to  be 
'smarter'  and  CoMedis  is  moving 
this  forward." 

Harry  Simner,  a  former 
pharmacy  general  manager  for 
Woolworths  and  Superdrug, 
looked  at  how  to  translate  above- 
the-line  activity  into  effective 
belovv-the-line  strategies, 


Peter  Skinner 


following  the  end  of  RPM. 

He  said:  "Pharmacies  are  still 
the  first  point  of  call  for  distress 
purchases  and  advice.  However, 
consumers  are  moving  more 
towards  supermarkets  for  GSL 
and  P  medicines. 

"Pharmacies  can  influence 
where  people  shop  and  grow  their 
market,  but  only  if  they  become 
more  innovative." 

Stuart  Stephen,  general 
manager  of  Ransom  Consumer 
Healthcare,  and  Nigel  Theobald, 
managing  director  of  Emerge 
Marketing,  joined  forces  to  explain 
how  to  create  win-win  promotional 
strategies  for  OTC  medicines. 

They  advised  that  promotions 
are  ideal  as  consumers  love  them. 
However,  pharmacies  must 
consider  how  they  and  the 
manufacturers  are  going  to  benefit 
from  the  promotion.  That  is  the 
key  to  win-win  success,  they  said. 

The  conference  also  examined 
how  to  build  a  successful  case  for 
switching  a  product  from  POM  to 
P  to  boost  sales.  Martin 
Szczerbiak,  switch  brand 
development  director  of  GSK 
Consumer  Healthcare,  mentioned 
critical  factors  including  timing 
and  on-going  innovation,  as  well 
as  the  product  needing  to  be  a 
unique  consumer  proposition. 


Margaret  Young,  marketing- 
manager  for  Novartis  Consumer 
Health,  used  Voltarol  Emulgel  as 
an  example  of  a  successful 
switched  O  TC  product. 

She  agreed  that  a  key  success 
factor  was  that  the  product  was 
unique,  as  well  as  recommending 
that  the  switch  is  made  ahead  of 
patent  expiry.  A  consistent  brand 
identity  is  also  a  must,  she  said,  as 
well  as  a  continually  developing 
pipeline  for  the  brand. 

Finally,  Vere  Awdry,  marketing 
director  of  GR  Lane  Health 
Products,  explained  how  to 
generate  success  in  pharma 
consumer  advertising  while 
working  within  government 
regulations  for  promoting 
pharmacy  products. 

He  said  that  80  per  cent  of 
consumers  stay  with  a  brand  they 
have  used  and  trust,  so  the  job 
for  marketers  is  to  promote 
products  as  being  of  more  benefit 
to  the  consumer. 

PSNC's  chief  executive,  Sue 
Sharpe,  added  that  pharmacy  is  a 
retail  market  with  opportunities 
for  development,  as  long  as 
pharmacists  work  on  being  the 
first  port  of  call  for  consumer 
healthcare. 

For  more  information  e-mail 
conferences@centaur.  co.  uk. 


More  pharmacists  choose  us  for  their 

Home  Insurance  than  any  other  company 

The  reasons  will  be  clear.   Call  us  on  0800  216  118  for  a  quote. 
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Skin  prone  to  dry-up?  Turn  the 

moisture  level  up. 


itchy  skin  and  skin  prone  to  flare-up  ot  eczema 
and  dermatitis,  Eumobase  is  proven  to  provide 
significantly  greater  skin  hydration  than  three 
leading  emollients.1 

And  because  it  rehydrates  and  holds  moisture 
deep  down,  it  helps  give  the  skin  the  time 
to  repair  itself. 


eumObase 


toncenuated  rehydration  cream 

Specially  formulated  to  moisturise 

•  £>ry,  sensitive,  itchy  skin 

•  Skin  prone  to  flare-up  of  edema  &  derrruti 


EUMOTHERAPY  :  FIRST  CHOICE  FOR  DRY,  SENSITIVE,  ITCHY  SKIN 

ence:.1.'  Goustas  P.  Poster  presentation  at  11th  European  Academy  of  Dermatology  and  Venereology  meeting  in  Prague.  4th-6th  Oct  2002. 
ja'safe  a  registered  Jraderriark  of  the  GlaxoSmithKlinegroup  of  companies. 
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In  this  second  article  on  baby  and  child  development, 
Fawz  Farhan  MRPharmS  describes  the  changes  that 
take  place  between  conception  and  birth,  and 
medicines  that  can  be  taken  for  common  ailments 


THE  COLLEGE  OF  PHARMACY  PRACTICE 

This  course  (module  1 273),  in  association  with  multiple  choice 
questions  being  published  in  C&D  July  5,  provides  one  hour's 
continuing  education 


To  understand  how  the  foetus  develops  during  each  trimester 
To  understand  the  physiological  changes  in  the  mother 
To  be  aware  of  common  ailments 

To  know  what  OTC  products  to  recommend  for  common  ailments 
To  know  what  lifestyle  advice  can  help 


Pregnancy  is  a  dramatic  time  for 
both  mother  and  foetus.  The 
mother  will  be  experiencing 
amazing  changes  to  her  body,  some 
visible  and  some  internal,  which 
translate  themselves  as  the  typical 
signs  and  symptoms  of  pregnancy. 

This  article  gives  an  overview  of 
the  growth  and  development  of 
the  foetus  and  the  more  common 
ailments  experienced  by  pregnant 
women  and  which  are  likely  to  be 
encountered  in  the  pharmacy. 


Mother:  the  period  from 
fertilisation  of  the  ovum  to  birth  is 
given  as  40  weeks  from  the  last 
menstrual  period  (gestation  being 
regarded  as  38  weeks).  The 
mother's  physiology  undergoes  a 
number  of  changes  to 
accommodate  the  foetus  and  its 
demands.  The  mother  must 
supply  the  foetus  with  nutrition 
and  oxygen  and  eliminate  waste 
products.  The  mother's 
metabolism  also  changes,  with 
increased  demands  made  on 
organ  systems  as  follows: 

the  heart  pumps  more  blood  to 
supply  the  uterus  and  its  other 
components 

the  lungs  work  to  increase  the 
rate  and  depth  of  respiration  to 
supply  more  oxygen  to  the  foetus 

the  kidneys  excrete  nitrogenous 
waste  products  from  both  the 
mother  and  foetus 

nutritional  demands  of  the 
mother  increase  to  meet  the  needs 
of  the  growing  uterus  and  breasts, 
the  growing  foetus  and  the 
preparation  for  labour  and 
lactation. 


Foetus  at  27 

weeks,  coloured 

three- 

dimensional 

magnetic 

imaging  (MRI) 

scan.  It  shows 

the  arms,  legs 

and  umbilical 

cord  (upper  left). 

The  brain  and 

spinal  cord 

(orange)  are  also 

seen.  Facial 

Ill 

features  have 

developed, 

ill 

including  the 

eyes  (dark  orbs). 

The  foetus's 
head  is 

1 

positioned  at  the 
base  of  the 
womb  (uterus), 
ready  for  birth 
following  37-42 
weeks  of 
gestation 

Continued  on  page  20  ► 
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Baby:  first  trimester 

For  the  first  eight  weeks  of  a 
baby's  life  the  word  embryo  is 
used.  During  this  phase,  all  body 
systems  are  established.  The  heart 
and  brain  are  the  first  to  develop. 
The  heart  and  blood  vessels 
develop  in  the  seeond  week  and 
the  first  heartbeat  oecurs  in  the 
fourth  week.  A  primitive  nervous 
system  starts  in  the  third  week 
and  muscles  begin  to  form  in 
week  four. 

Between  week  four  and  eight 
there  is  a  period  of  rapid  cell 
division.  The  head  and  facial 
features  develop.  External 
genitalia  form  but  the  sex  of  the 
baby  cannot  be  determined.  The 
foetus  shows  early  movement  and 
can  be  detected  on  ultrasound 
from  week  six. 

Between  week  eight  and  12 
foetal  circulation  takes  over  and 
some  basic  reflexes  are  present. 
The  foetus  can  move  freely 
and  it  starts  to  suck  and  swallow. 
The  kidneys  develop  and  the 
foetus  can  pass  urine  from 
week  10. 

Second  trimester 

The  second  trimester  starts  with 
rapid  skeletal  development.  The 
nasal  septum  and  palate  fuse  at 
this  time  and  meconium  (foetal 
stool)  is  present  in  the  gut.  Fine 
downy  hair  also  appears. 
After  about  week  16,  the  mother 
may  feel  the  movement  of  the 
baby  and  the  foetal  heartbeat  can 
be  heard  by  a  stethoscope. 
Fingernails  develop  and  there  is 
skin  cell  turnover. 

In  the  last  four  weeks  of  the 
second  trimester,  most  of  the 
baby's  organs  are  functioning. 
The  foetus  sleeps  and  wakes  and 
it  responds  to  sounds. 
Third  trimester 
The  baby  can  breathe  and  the 
eyelids,  which  were  once  fused, 
now  open.  In  male  babies,  the 
testes  descend  into  the  scrotum 
between  week  28  and  32.  The 
baby  starts  to  store  fat  and  iron 
and  develop  a  more  rounded 
appearance. 

Downy  hair  disappears  from 
the  face  and  body,  and  the  skin 
becomes  less  wrinkled.  Nails 
and  head  hair  grow.  In  the 
last  four  weeks  before  birth, 
the  baby's  skull  becomes  firm. 


Women  experience  a  range  of 
symptoms  during  pregnancy, 
some  specific  to  particular 
periods.  Some  are  minor  and 
require  no  intervention;  others 
will  need  self-help  advice  from 
the  pharmacy  and,  if  required, 
over  the  counter 
recommendations. 


Despite  all  the  discomfort  along  the  way,  most  women  come  through 
pregnancy  to  produce  a  fine  healthy  baby  and  soon  forget  the  labour  pains 


Teeth  and  gum  problems 

Hormone  changes  during 
pregnancy  can  make  gums  tender 
and  inflamed  and  more  prone  to 
infections.  As  many  as  half  of  all 
pregnant  women  will  experience 
what  is  called  pregnancy  gingivitis. 

Women  are  also  more 
susceptible  to  tooth  decay  if  they 
get  these  infections  and  if  their 
diet  is  low  in  calcium  and  vitamin 
D,  as  the  foetus  will  be  drawing 
away  reserves  from  bone  and 
teeth. 

Pharmacists  should  encourage 
women  to  visit  the  dentist  for 
regular  check  ups.  Dental 
treatment  is  free  on  the  NHS 
from  the  start  of  pregnancy  to  one 
year  after  the  baby's  birthday. 
Gentle  brushing  using  a  soft 
toothbrush  can  help. 

In  cases  of  infection,  an 
antibiotic  such  as  amoxicillin  is 
prescribed.  Antibacterial 
mouthwashes  such  as 
chlorhexidine  are  also 
recommended.  Severe  gum 
disease  has  implications  for  the 
health  of  the  foetus.  According  to 
a  five-year  study  conducted  by 
researchers  at  the  University  of 
North  Carolina  and  published  in 
2000,  women  with  severe  gum 
disease  were  over  seven  times 
more  likely  to  give  birth  to  a 


premature  or  low  birthweight 
baby.  They  also  had  a  higher  risk 
of  developing  pre-eclampsia. 
Morning  sickness 
Although  not  universal,  many 
women  will  suffer  from  nausea 
and  vomiting  during  the  first 
three  or  four  months  of 
pregnancy  -  about  80  per  cent 
from  nausea  and  half  from 
vomiting.  The  nausea  and 
vomiting  is  not  confined  to  the 
morning  but  is  usually  worse 
at  that  time  because  the 
stomach  is  empty. 

A  tiny  minority  will  be  severely 
debilitated  by  morning  sickness 
and  will  suffer  throughout 
pregnancy,  a  condition  called 
hyperemisis  gravidarum.  In  such 
cases,  there  is  a  risk  of 
dehydration  and  malnourishment, 
both  of  which  can  be  harmful  to 
the  baby  if  not  monitored. 

Hormone  activity  is  thought  to 
be  the  culprit.  In  early  pregnancy, 
high  levels  of  human  chorionic 
gonadotrophin  stimulate  the 
ovaries  to  produce  oestrogen  and 
progesterone  but  these  levels  drop 
once  the  placenta  takes  over  this 
activity.  The  drop  in  blood  sugar 
lev  els  in  the  morning  is  also 
blamed.  However,  some  experts 
argue  that  it  is  triggered  by  an  in- 
built physiological  reaction,  which 


causes  mothers  to  reject 
substances  that  may  be  harmful  to 
the  foetus.  It  is  also  suggested  that 
women  who  suffer  from  morning 
sickness  are  less  prone  to 
miscarriage. 

Women  are  more  likely  to  suffer 
from  morning  sickness  if  it  is  a 
first  pregnancy,  if  they  are 
carry  ing  twins  or  experienced 
nausea  and  vomiting  when  they 
were  on  oral  contraceptives. 

Some  doctors  may  decide  to 
prescribe  antihistamines  such  as 
promethazine  or  anti-emetics 
such  as  prochlorperazine  and 
domperidone  in  exceptional  cases. 

Vitamin  B6  (pyridoxine)  has 
been  used  to  treat  morning 
sickness  at  a  dose  of  between  30 
and  75mg,  although  evidence  for 
efficacy  is  inconclusive.  High 
doses  of  pyridoxine  have  been 
associated  with  peripheral 
neuropathies  and  are  not 
recommended. 

Ginger  root  powder  has  shown 
some  benefits,  although  safety  in 
pregnancy  at  doses  larger  than 
normal  food  consumption  has  not 
been  investigated. 

The  following  can  be  suggested 
to  ease  symptoms: 

0  eat  something  before  getting 
out  of  bed,  such  as  dry  toast  or 
ginger  biscuit 

1  get  up  slowly 

eat  small,  frequent,  healthy 
snacks  throughout  the  day 
C  avoid  drinks  and  food  which 
upset  you 

carbonated  fizzy  drinks  or  soft 
drinks  may  help 

if  vomiting  frequently,  add 
sugar  to  drinks  and  drink  plenty 
of  fluids 

avoid  strong  cooking  smells 

acupressure  wrist  bands  used 
for  travel  sickness  may  help 

sleeping  on  a  few7  extra  pillows 
may  help. 

Fainting,  fatigue  and 
breathlessness 

Blood  pressure  tends  to  fall  in 
early  pregnancy  and  this  can  lead 
to  bouts  of  fainting,  especially  as  a 
result  of  postural  hypotension. 
The  foetal  energy  demands  on  the 
mother  can  also  result  in  a  drop  in 
blood  glucose  levels  and  fainting. 

The  fall  in  blood  pressure 
occurs  as  a  result  of  peripheral 
dilation,  which  can  result  in 
venous  pooling  in  the  legs,  and 
compression  of  the  inferior  vena 
cava  by  the  expanding  uterus.  The 
culmination  is  a  reduction  in 
venous  return,  cardiac  output  and 
blood  pressure. 

Fatigue  in  early  pregnancy 
results  from  the  extra  energy 
being  used  to  meet  the  cardiac 

Continued  on  page  22  ► 
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output  and  renal  and 
uteroplacental  activity.  Later  on  in 
pregnancy,  fatigue  may  be  due  to 
a  combination  of  anaemia  and  the 
additional  weight  being  carried. 

Women  should  be  advised  to  eat 
regularly  to  maintain  their  blood 
sugar  levels.  A  snack  every  few 
hours  will  help  but  sugary  foods 
and  sweets  can  make  things  worse 
and  lead  to  a  sudden  dip  in  blood 
glucose  levels  as  extra  insulin  is 
released. 

Breathlessness  is  a  result  of 
extra  oxygen  demands  for  the 
increased  metabolic  rate. 
Breathlessness  also  occurs  because 
the  growing  uterus  changes  the 
shape  of  the  thorax  and  makes 
breathing  harder.  Sudden  changes 
in  breathing  need  urgent  medical 
attention. 
Headaches 

Headaches  are  more  common  in 
pregnancy,  especially  in  the 
second  trimester,  because  of  the 
hormonal  effects  on  intracranial 
vascular  pressure.  Nasal  sinuses 
may  also  be  more  sensitive, 
leading  to  nasal  congestion  and 
headache.  Paracetamol  is  safe  to 
take  throughout  pregnancy. 
Codeine  and  dihydrocodeine 
combination  preparation  are  best 
avoided  as  their  additional 
benefits  in  OTC  doses  are 
debatable  and  they  may  suppress 
respiration  in  babies  if  taken  late 
in  pregnancy.  Caffeine-containing 
paracetamol  preparations  are  also 
unnecessary  and  should  be 
avoided  as  excessive  intake  of 
caffeine  can  make  the  baby 
restless  and  may  increase  the  risk 
of  miscarriage. 
Backache 

Backache  is  the  most  common 
complaint  in  late  pregnancy.  It  is 
due  to  strain  on  the  back  muscle 
and  changing  posture  as  the 
uterus  enlarges.  The  hormone 
relaxin  is  also  released  in  the  third 
trimester  to  prepare  the  body  for 
labour  by  softening  the  muscles 
and  ligaments.  This  stretching 
can  be  painful  and  can  make 
women  more  prone  to  sprains  and 
strains.  The  increase  in  body  mass 
can  also  put  a  strain  on  joints. 

Paracetamol  can  be 
recommended  but  aspirin  and 
ibuprofen  should  be  avoided 


Teratology  information 


Healthcare  professionals  can  access  the  National  Teratology 
Information  Service  (NTIS)  for  the  latest  information  and  advice 
about  the  risk  of  certain  drugs  and  chemicals  in  pregnancy.  It  also 
provides  information  on  the  effect  of  drugs  and  chemicals  before 
conception  in  both  men  and  women. 

As  well  as  information  on  prescription  drugs,  the  NTIS  also  deals 
with  queries  from  community  pharmacists  on  OTC  medicines. 

NTIS  is  run  by  the  Department  of  Health  and  is  accessible 
Monday  to  Friday  8.30am-5pm  on  0191  232  1525  (or  out  of  hours 
in  emergencies  on  0191  223  1307). 


because  they  can  delay  labour  and 
affect  the  development  of  the 
foetus.  Aspirin  may  also  increase 
the  risk  of  haemorrhage  in  labour. 

Women  should  be  advised  to 
rest,  wear  flat  shoes  or  apply  a  hot 
water  bottle  or  cold  compress  to 
the  affected  area.  Gentle  back 
strengthening  exercise  can  help,  as 
can  good  posture  and  lifting 
techniques. 
Heartburn 

Heartburn  occurs  because 
hormonal  changes  delay  the 
passage  of  food  through  the 
stomach  and  weaken  the  lower 
oesophageal  sphincter.  It  also 
occurs  because  the  baby  starts  to 
push  up  against  the  stomach, 
leading  to  acid  reflux.  Heartburn 
affects  around  two  thirds  of 
women  and  is  worse  in  the  later 
stages  of  pregnancy. 

The  severe  pain  in  the  upper 
abdomen  in  mid  to  late  pregnancy 
may  be  a  symptom  of  pre- 
eclampsia and  this  can  be 
confused  with  heartburn. 

Women  should  be  advised  to 
prop  themselves  up  on  a  few 
pillows  when  sleeping,  as  ly  ing 
down  can  make  symptoms  worse. 
They  should  also  avoid  fatty  and 
spicy  foods  and  energetic  activity 
for  a  few  hours  after  eating. 
Eating  small,  frequent  meals 
rather  than  three  big  ones  helps, 
as  can  drinking  plenty  of  water 
during  an  attack  to  dilute  the 
stomach  acids. 

Antacids  can  be  used  in 
pregnancy  Sodium-based  ones 
should  be  avoided  as  they  can 
increase  blood  pressure,  while 
bismuth  products  are  associated 
with  neurotoxicity.  Calcium 
carbonate  and  aluminium  and 
magnesium  salts  are  best, 
although  aluminium-based 


antacids  may  cause  constipation,  a 
condition  that  is  alreadv  prevalent 
in  pregnancy.  H2  antagonists  are 
not  licensed  for  use  in  pregnancy. 
Constipation  and 
haemorrhoids 

Constipation  is  common  in  early- 
pregnancy  when  the  effects  of 
progesterone  cause  a  relaxing  of 
the  intestinal  muscles.  Later  in 
pregnancy,  constipation  results 
from  pressure  of  the  foetus  on  the 
intestine.  It  can  also  be  caused  by 
taking  iron  supplements,  for 
example  for  anaemia. 

Increasing  fibre  intake  and 
fluids  and  taking  exercise  can  help 
prevent  constipation.  Women 
should  be  discouraged  from 
sprinkling  bran  into  their  food  as 
it  can  interfere  with  mineral 
absorption. 

If  these  measures  do  not  work, 
treatment  with  gentle  laxatives 
such  as  ispaghula  husk  or 
lactulose  may  help  and  are 
considered  safe  in  pregnancy. 

Haemorrhoids  can  result  from 
unresolved  constipation.  A  simple 
haemorrhoid  cream  or  ointment 
can  be  recommended. 


Leg  cramp:  common  at  night  in 
the  last  trimester,  also  in  hot 
weather  and  after  physical 
activity.  An  increase  in  dietary 
calcium  and  potassium  intake 
will  help. 

Oedema:  swelling  of  legs  and 
ankles  is  common  in  last  trimester, 
especially  in  hot  weather  and  after 
standing  for  long  periods  of  time. 
Varicose  veins  are  also  common 
in  late  pregnancy.  Support 
stockings  may  help,  as  will  rest 
and  raising  the  feet  up.  Swelling 
of  the  face  and  hands  may  be  a 
symptom  of  pre-eclampsia. 


Numbness  and  tingling:  this 
may  affect  the  limbs  in  late 
pregnancy  as  a  result  of  fluid 
retention,  putting  pressure  on  the 
nerves  passing  through  the 
ligaments  and  pressure  from  the 
enlarging  uterus.  A  diuretic  may 
be  prescribed  in  severe  cases. 
Candidiasis:  this  is  common  in 
pregnancy  and  can  be  treated  with 
topical  clotrimazole.  It  has  been 
suggested  that  treating  thrush  in 
pregnancy  reduces  the  chances  of 
the  baby  developing  oral  thrush. 

Farnz  Farhan  is  visiting  lecturer 
in  pharmacy.  King's  College 
London. 


Actionplan 


1 .  Revise  the  need  for  folic  acid 
supplementation  during 
pregnane}'  and  preconception. 
Make  sure  you  have  such  OTC 
preparations  available  and  that 
your  medicines  counter  staff  are 
aware  of  their  importance. 

2.  In  your  practice  notebook,  list 
the  drugs  prescribed  for  pregnant 
patients.  Remember  to  consider 
dental  prescriptions.  Check  if 
they  are  "safe"  for  such  patients. 
Is  the  term  "safe"  absolute  or 
relative?  If  the  latter,  relative  to 
what? 

3.  Pregnant  women  request 
symptomatic  relief  from  many 
minor  conditions.  In  your 
practice  workbook,  list  the  OTC 
medicines  you  recommend  for 
the  following  conditions  and 
why:  indigestion  and  heartburn, 
constipation,  the  common  cold, 
allergic  rhinitis  and  skin 
conditions  such  as  eczema  and 
contact  allergy.  Show  this  list  to 
your  medicines  counter  assistant. 

4.  Look  at  the  OTC  medicines 
considered  "safe"  for  pregnant 
women  and  consider  the  exact 
wording  of  their  licences.  Note 
any  caveats  attached  to  such  sales. 

5.  Devise  a  list  of  suggestions 
for  reducing  morning  sickness, 
including  those  that  appear  to  be 
anecdotal  and  not  included  in  the 
article.  Make  sure  your 
medicines  counter  staff  are  aware 
of  the  points  on  your  list. 


Pharmacists  using  Pharmacy  Update  for  continuing  education  are  reminded  of  the  need  to  test.  With  the 
support  of  Genus  Pharmaceuticals,  C&D's  readers  can  self-test  their  progress  by  using  the  multiple  choice 
question  (MCQ)  paper  to  be  inserted  in  the  July  5  issue,  which  will  cover  this  week's  CPP-accredited  modules, 
together  with  those  in  the  June  7  and  28  issues. 

These  will  cover:  •  Polycistic  ovarian  syndrome  (1272)  •  Foetal  development  part  2  (1273) 
•  Alzheimer's  part  1  (1274). 

A  telephone  marking  service  offers  independent  verification  of  results  -  details  on  the  monthly  MCQ  papers. 
People  wanting  to  register  for  Pharmacy  Update  can  contact  Mary  Prebble  on  01 732  377269. 
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[Medicalmaliers] 


NSAIDs  do 
not  slow 
progress  of 
Alzheimer's 


Suggestions  that  NSAIDs  may 
slow  the  progression  of 
Alzheimer's  disease  have  been 
disproved. 

A  study  published  in  JAMA 
showed  that  rofecoxib  and 
naproxen  do  not  slow  cognitive 
decline  in  patients  with  mild  to 
moderate  disease.  Laboratory 
evidence  that  inflammatory 
mechanisms  contribute  to 
neuronal  injury  in  Alzheimer's, 
along  with  epidemiological 
evidence,  had  led  to  speculation 
that  NSAIDs  may  favourably 
influence  the  disease  course. 

Over  350  patients  with  mild  to 
moderate  disease  were  enrolled  for 
a  year.  Patients  were  given  once- 
daily  rofecoxib  25mg,  twice-daily 
naproxen  220mg  or  placebo,  and 
the  change  in  their  Alzheimer 
Disease  Assessment  Scale- 
Cognitive  subscale  score  was 
measured.  There  was  no 
significant  improvement  in  scores 
for  patients  receiving  either  drug 
compared  to  placebo. 

•   

JAMA,  2003;  289:  2819-2826. 
www.jama.ama-assn.org 


Neuraminidase 
inhibitors 
effective  in  flu 


Scriptlines 


Neuraminidase  inhibitors  have 
been  shown  to  effectively  treat  and 
prevent  flu,  but  more  research  is 
needed  to  clarify  who  will  benefit 
most  from  treatment. 

Oseltamivir  and  zanamivir  treat 
and  prevent  flu  in  otherwise 
healthy  adults  and  children,  but 
results  are  less  conclusive  in  high 
risk  groups,  according  to  a  study 
in  the  BMJ.  The  analysis  of  17~ 
treatment  trials  and  seven 
prevention  trials  compared  the 
drugs  to  placebo  or  standard  care. 

Patients  were  divided  into  three 
groups:  children  aged  12  or  under, 
otherwise  healthy  individuals  aged 
12  to  65,  and  those  at  'high  risk1 
(people  with  certain  medical 
conditions  or  those  aged  65  and 
over). 

Both  drugs  reduced  the 
duration  of  symptoms  by  about  a 
day  in  otherwise  healthy  patients. 
The  chance  of  contracting  flu  was 
reduced  by  70-90  per  cent, 
depending  on  the  strategy 
adopted  and  the  population 
studied.  The  drugs  also  reduced 


the  chances  of  complications 
requiring  antibiotics  when  given 
within  48  hours  of  the  onset  of 
symptoms. 

Results  were  less  conclusive  in 
the  high  risk  populations  however. 
The  authors  concluded  that 
further  research  is  needed  into  the 
comparative  effectiveness  of  the 
two  drugs  and  their  potential 
"added  value"  compared  to,  or  in 
combination  with,  flu  vaccine. 

For  more  information:  

BMJ.  2003;  326:  1223-1224. 
www.bmj.  com 


Paroxetine  controls  hot  flushes 


Paroxetine  could  provide  an 
alternative  to  hormone 
replacement  therapy  in  the 
control  of  menopausal  hot  flushes. 

Controlled  release  paroxetine 
reduced  the  frequency  and 
severity  of  hot  flushes  in 
menopausal  women  in  a  study 
published  in  JAMA.  The  women, 
who  were  experiencing  two  or 
three  hot  flushes  daily 
and  were  not  taking  HRT, 
were  assigned  either  12.5mg  or 
25mg  daily  of  paroxetine  CR 
or  placebo. 

The  study  of  165  women  over 
six  weeks,  measured  changes  in 
their  daily  hot  flush  composite 


Women  who 
took  paroxetine 
saw  a  reduction 
in  the  frequency 
and  severity  of 
their  hot  flushes 


score,  which  is  a  product  of  the 
frequency  and  the  severity  of 
flushes.  It  found  composite  score 
reductions  of  62.2  per  cent  and 
64.6  per  cent  for  those  taking 
12.5mg  and  25mg  paroxetine 


respectively,  compared  to  a 
reduction  of  37.8  per  cent  for 
those  in  the  placebo  group. 

For  further  information:  

JAMA.  2003:  289  2827-2834. 
www.jama.ama-assn.org 


Additions  to 
ZD  List 

The  following  will  be  added 
to  ZD  List  A:  Ziagen  tablets 
300mg,  Copaxone  injection, 
Clozaril  tablets,  Risperdal 
Consta  injection,  Kaletra 
capsules  and  Kaletra  oral 
solution. 

These  additions  will  appear  in 
the  July  Drug  Tariff, 
but  will  be  implemented  for 
May  2003  prescriptions. 

www.psnc.org.  uk 

Aerolin  Autohaler 
discontinued 

3M  Healthcare  has  ceased 
production  of  Aerolin  Autohalers 
as  part  of  a  programme  to  phase 
out  CFC-MDIs.  It  expects  stocks 
to  run  out  by  mid  August.  Airomir 
Autohaler  is  a  direct  CFC-free 
replacement. 

For  more  information:  

3M  Health  Care  Ltd 
Tel:  01509  611611. 

GSK  increases 
nozzle  size 

GlaxoSmithKline  is  increasing 
the  nozzle  size  on  some  of  its 
creams  and  ointments  in 
response  to  customer  feedback 
about  splitting  of  tube  seams. 

The  change  applies  to  50g 
and  100g  packs  of  Betnovate 
(including  RD  and  N),  Cutivate, 
Dermovate  and  Eumovate  and 
will  be  introduced  in  mid  July. 

GlaxoSmithKline  UK  Ltd 
Tel:  020  8990  9000. 

Duovent  sets 
up  helpline 

Following  Boehringer  Ingelheim's 
decision  to  discontinue 
Duovent  Inhaler  and  Autohaler 
on  August  31  (C&D  June  7,  p26), 
the  company  has  set 
up  a  dedicated  telephone 
helpline  to  deal  with 
any  queries. 

For  further  information:  

Tel:  0845  6002640. 


Ciprofloxacin-resistant  gonorrhoea  warning 


The  chief  medical  officer  has 
warned  of  the  need  to  consider 
changing  front  line  therapy  for 
gonorrhoea  in  light  of  increased 
ciprofloxacin  resistance. 

His  letter  to  all  NHS  Trusts 


and  PCTs  follows  publication 
of  a  study  showing  marked 
increases  in  resistance  in  England 
and  Wales  {C&D .  tpril  19,  p24). 

The  letter  also  states  that  the 
national  guidelines  produced  by 


the  Association  of  Genitourinary 
Medicine  and  Medical  Society 
for  the  Study  of  Venereal 
Diseases  are  being  reviewed 
and  will  be  published  later 
this  year. 


Current  treatment  strategies 
can  be  found  at: 

www.mssvd.org.uk/  pdfl  ceg2001 '  I 'tf< 

°  o200601.pdf 

For  more  information: 


www.doh.gov.uk 
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Fresh  start  for 
Aapri  and  Nulon 


Balancing  act  for  the  skin 


Keyline  Brands  has  acquired  the 
Aapri  and  Nulon  brands  from 
GlaxoSmithKline. 

The  Aapri  apricot  skincare 
range  will  be  a  focus  brand 
for  Keyline,  which  owns 
Cuticura,  Erasmic, 
Inecto  and  Adorn. 

The  company 
plans  to  relaunch  the 
range,  which 
includes  cleanser 
and  toner  2-in-1, 
dual  cleanser  pads, 
facial  scrub,  foaming 
wash  gel  and 
washcream.  Aapri 
will  also  be 
supported  by  an 
advertising 
campaign. 

Keyline  intends  to 
'redefine'  the  Nulon 


range,  offering  a  choice  of  hand 
and  nail  treatments  for 
everyday  use. 

For  more  information:  

Keyline  Brands  Ltd 
Tel:  020  8893  5333. 
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high  pollen  levels 

The  grass  pollen 
season  is  now  in 
full  swing 
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will  be  difficult  for 
allergy  sufferers 
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Chemists  Commercial  Consultancy 
is  introducing  a  range  of  Italian 
specialist  skincare  treatments  into 
UK  pharmacies. 

Developed  by  an  Italian 
pharmacist  who  started  his  own 
cosmetics  company,  the 
Synchroline  range  is  designed  to 
rebalance  the  skin's  natural 
biochemical  functions.  It  comprises 
three  treatment  lines: 

#  Akmicare  cleanser,  lotion  and 
cream  are  formulated  for  people 
with  acne  prone,  oily  skin.  The 
products  are  designed  to  reduce 
sebum  production,  skin  cell 
shedding  and  control  bacteria. 

#  Synchrorose  is  a  four-product 
set  for  treating  easy  blushing, 
flushing,  permanent  redness  and 

Soothers 
come  in 
threes 

Halls  Soothers  throat  sweets  are 
being  introduced  in  an  eye-catching 
triple  pack. 

The  pack  is  available  with  either 
three  individually-wrapped 
Blackcurrant  sticks  or  assorted 
sticks  of  Blackcurant,  Cherry  and 
Peach  &  Raspberry. 

The  foil  wrapping  has  a  matt 
lacquer  finish  and  the  larger  pack 
gives  greater  prominence  to  the 
brand  logo  and  fruit  branding. 

Price:  around  £1 .47  

Adams 

Tel:  023  8062  0500. 


rosacea.  The  products  are 
formulated  to  reduce  redness  and 
soothe  and  calm  the  affected  area. 
#  Thiospot  is  suitable  for  people 
who  have  darker  pigmented  skin 
due  to  excess  melanin  production 
such  as  in  pregnancy,  liver  spots 
and  old  age  spots  or  as  a  result  of 
local  damage  caused  by  acne. 

CCC's  Pharmacy  Partnership 
pharmacies  can  achieve  national 
accreditation  as  local  advice 
centres  and  benefit  from  national 
and  local  promotional  campaigns 
which  include  advice  centre  referral 
telephone  lines. 

Price:  from  £7.95  to  £27.35  (£69.40  for 
the  Synchrorose  four-product  set) 

Pharmacy  Partnership 
Tel:  01423  799133. 

Natural  minis 

Weleda  is  introducing  mini  sizes  of 
its  four  best-selling  natural 
medicines  -  Massage  Balm  with 
Arnica  (10ml),  Arnica  Ointment  (6g), 
Calendolon  Ointment  (6g)  and 
Combudoron  Ointment  (6g). 

The  handy  sizes  are  useful  as  an 
introduction  to  the  range  and 
suitable  for  compact  first  aid  kits 
for  travel  or  sport. 

A  new  trade  parcel  (£43.20) 
contains  12  of  each  mini  medicine 
and  includes  an  eye-catching 
counter  display  tower  plus  copies 
of  Weleda's  Home  Guide  to  Natural 
Medicine. 

Price:  £1.50  

Weleda  (UK)  Ltd 
Tel:  0115  9448200. 


Herbal  spray  to  help 
snorers 


The  British  Snoring  &  Sleep  Apnoea  Association 
(BSSAA)  is  launching  a  herbal  nasal  spray 
designed  to  lessen  or  prevent  snoring. 

Snore  Calm  contains  Euphrasia  officinalis 
(eyebright)  which  has  astringent  and  antiseptic 
properties.  It  is  formulated  to  treat  palatal  flutter 
and  ailments  in  the  sinuses  and  nasal  passages. 

The  BSSAA  has  undertaken  four  trials  when 
participants  were  asked  to  use  the  product  for 
30  days.  In  the  trials,  47  per  cent  of  participants 
found  they  were  snoring  less  often  than  usual 
and  8  per  cent  of  participants  reported  total 
cessation. 
Price:  £9.99 


Pack  size:  35ml 
Pip  code:  297-1786 

British  Snoring  &  Sleep  Apnoea  Association 
Tel:  01737  245638. 
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Sea  Buckthorn  Oil  capsule 


Sea  Buckthorn  Oil 
(Hippophae  rhamnoides) 

A  unique 
natural  product 
for  multiple 
nutritional  support 
of  mucous 
membranes 
and  skin 


Sea  Buckthorn  Oil  eapswe 

©mega7 


For  further  information  on  Omega-7  fill  in  the 
attached  coupon  and  return  it  to: 
Pharma  Nord  (UK)  Ltd,  Telford  Court,  Morpeth 
NE61  2DB 

TELEPHONE  01670  519  989 


NAME: 


ADDRESS: 


Pharma  Nord 


POSTCODE: 


TEL  No: 


Market/vatch 
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Snap  up  passport 

photography 


Polaroid  will  introduce 
a  new  all-in-one 
digital  camera  and 
printing  system  for 
passport 
photography  in 
September. 

The  Polaroid  Digital 
MiniPortrait  System 
combines  a  digital 
camera  and  thermal 
printing  system  inside 
a  single  unit. 

The  easy-to-use 
system  is  operated  with  touch- 
button  technology  and  a  simple  on- 
screen menu.  A  4in  tilting  LCD 
panel  allows  the  pharmacy  to  easily 
frame  and  preview  the  image  with 
customers. 

There  is  a  facility  to  enhance  the 
image  even  after  the  shot  has  been 
taken  -  adjusting  colour,  skin  tone, 
brightness,  contract  and 
sharpness. 

Customers  can  be  offered  a 
choice  of  one,  two,  four  or  six-up 
shots.  There  is  also  a  range  of  pre- 
loaded head-size  settings  to  help 


meet  official  specifications,  such  as 
for  EU  passports  or  visas  for 
the  USA  . 

The  system  features  an 
on-board  strobe  for  good  lighting 
management. 

Until  December,  the  system  will 
come  with  six  free  packs  of 
Polaroid  C3000  thermal  media  (the 
equivalent  of  300  sets  of  passport 
photos  with  an  average  retail  value 
of  more  than  £1,000). 

Price:  £995  +  VAT  

Polaroid  (UK)  Ltd 
Tel:  01582  409800. 


New  kid  on  the  Block 


Global  Cosmetics  has  developed  a 
range  of  suncare  products  in  ultra 
modern  packaging. 

The  Blockhead  range  features 
sun  lotions  with  SPF4,  8,  15  and 
30,  each  identified  by  differently 
coloured  packs  clearly  featuring 
the  SPF  number. 

The  range  also  includes  Ultra 
Block,  Cold  Block,  Face  Cream, 
Sun  Stick,  After  Sun  and  After 
Burn. 

The  sun  lotions  have  UVA/UVB 
filters  and  are  formulated  with  a 
heat-activated,  strong  anti-oxidant 


to  provide  the  skin  with  deeper 
protection  as  the  temperature 
rises. 

The  lotions  also  contain  a  tan- 
activator  designed  to  increase  the 
body's  release  of  melanin  to  help 
provide  a  quick,  deep  tan. 

The  Facial  Protection  Cream  is 
formulated  to  revitalise  the  skin's 
immune  system  and  help  protect 
against  early  ageing. 
Price:  from  £4.95  for  Sun  Stick  (15gm) 

to  £12.95  for  200ml  sun  lotions  

Global  Cosmetics 
Tel:  01892  750075. 
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Retarelex  offers  breath  of  fresh  air 


Periproducts  is  supporting  its  oral 
care  products  with  a  £500,000 
advertising  campaign  in  national 
newspapers  and  magazines 
targeted  at  men  and  women. 

Starting  this  month,  the  first  part 
of  the  campaign  takes  a  humorous 
look  at  the  types  of  breath  that 


Retardex  seeks  to  banish.  These 
include  Coffee  Breath,  Morning 
Breath,  Smoker's  Breath  and 
even  Dog  Breath! 

The  new  advertisement  explains 
the  reasons  why  the  brand  is 
effective  at  eliminating  the  main 
causes  of  bad  breath. 


Trial  by  fire  for  TV  star 


TV  presenter 
Philippa  Forester  is 
fronting  a  new  TV 
suncare  campaign 
for  Lloyds- 
pharmacy. 

The  commercial 
highlights  the 
dangers  of  over- 
exposure to  the  sun 
as  well  as 
reinforcing 
Lloydspharmacy's 
ethical  stance  on 
only  selling 

sunscreen  products  of  sun 
protection  factor  15  and  above. 

Filmed  in  a  similar  style  to  the 
BBC  documentary  series  The 
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Human  Body,  the 
advertisement 
dramatically 
displays  the 
dangers  of  ignoring 
basic  sun 
protection 
guidelines. 

Philippa 
introduces  the 
commercial  on 
what  appears  to  be 
a  beach  but  after 
the  camera  zooms 
out  it  turns  out  to 
be  the  surface  of  her  own  skin.  She 
dons  a  protective  fire  suit  and 
walks  on  the  sun  to  illustrate  its 
dangers. 


%  Periproducts'  interdental 
range  -  Oolitt  Tongue  Cleaner, 
Pro  Flosser  and  Denti-Styx  - 
will  be  stocked  by  UniChem 
from  this  month. 

For  more  information:  

Periproducts  Ltd 
Tel:  020  8868  1500. 

Summer  is 
Opium  time 

Yves  Saint  Laurent  Parfums  is 
launching  a  new  limited  edition 
Opium  fragrance  on  June  28. 

Opium  White  Sun  is  a  fresher 
summer  version  of  the  original 
spicy-oriental  Opium  fragrance.  It 
has  tangy  citrus  top  notes  followed 
by  a  bouquet  of  carnation, 
patchouli,  star  jasmine,  myrrh 
and  vanilla. 

The  fragrance  will  be  available  in 
eau  de  toilette  and  a  body  lotion 
with  poppy  flower  extract. 
Price:  100ml  edt  £30.00,  200ml  body 

lotion  £23.00  

Yves  Saint  Laurent  Parfums 
Tel:  01444  255700. 


New  distributor 

Chemist  Brokers  will  take  over 
the  pharmacy  distribution  for  the 
King  of  Shaves  range  of  shaving 
products  for  men  and  women 
from  June  30.  Knowledge 
Merchandising  Inc  will  continue 
to  accept  and  make  deliveries 
for  all  orders  received  up  to 
and  including  June  27. 

For  more  information:  

Chemist  Brokers 
Tel:  023  9222  2500. 

Better  Berocca 

Roche  has  improved  the 
formulation  for  its  Berocca 
VMS  supplement.  The  high 
dose  formulation  of  B  vitamins 
now  includes  added  folic 
acid  and  zinc.  The  brand 
is  being  supported  with  a 
new-look  website, 
www.  berocca.  co.  uk, 
plus  outdoor  advertising  and 
sampling  activity. 

For  more  information:  

Roche  Consumer  Health 
Tel:  01 707  366000. 
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Heinz  rebrands 
Farley's  babyfood 


The  Farley's  dry  babyfood  and 
fingerfood  ranges  are  being 
relaunched  under  the  Heinz 
umbrella  branding. 

The  move  is  designed  to 
capitalise  on  the  Heinz  brand 
equity  across  all  its  weaning  foods. 

The  dry  babyfood  range  has 
been  repackaged  and  now  features 
all  the  'food  cues'  from  the  Heinz 
wet  babyfood  range. 

The  Farley's  bear  has  been 
retained  but  has  been  updated  to 
provide  a  strong  design  link  to  the 
original  products.  As  well  as 
Farley's  cereals,  Farley's  Rusks  will 
be  included  under  the  Heinz 
branding  but  they  will  also  retain 
the  Farley's  name  on  the  pack. 

Four  new  organic  and  five  new 
;non-organic  products  join  the  dry 
babyfood  range. 

New  organic  four-month 
products  are  Cheesy  Sweet  Potato 
&  Broccoli  Bake  and  Cheesy  Pasta 


with  Chicken  &  Tomato  (£2.09, 
100g).  Organic  seven-month 
additions  are  Butternut  Squash 
Risotto  and  Raspberry  &  Apple 
Muesli  (£2.19,  100g). 

New  non-organic  four-month 
varieties  are  Chicken  &  Pumpkin 
Lasagne,  Vegetables  &  Turkey  with 
Mash,  Apple  &  Blueberry 
Breakfast,  Chocolate  Orange 
Dessert  (£2.05,  125g)  and  Baby 
Rice  with  Pear  &  Raspberry  (£1 .65, 
100g). 

Heinz  will  be  supporting  its 
cereals  and  fingerfood  business 
with  press  advertising,  direct  mail 
and  sampling  during  the  summer. 
@  Farley's  is  the  leading  dry 
babyfood  brand  with  a  51 .6  per 
cent  value  share  of  the  cereals 
sector  (Information  Resources  Jan 
2003). 

For  more  information: 


H  J  Heinz  Co.  Ltd 
Tel:  020  8573  7757. 


TVnext  week 

Accu-Chek  Advantage  blood  glucose  meter:  C4 

Accu-Chek  Compact  blood  glucose  meter:  All  areas  except  C4 


Aqua  Ban:  GMTV 


Benadryl:  All  areas  except  C4,  C5,  GMTV 
Calpol:  All  areas 


Flixonase:  All  areas  except  U,  CTV,  GMTV 


Kalms:  Sat  E4 


Listerine:  All  areas 


Lloydspharmacy  Solero  Suncare  range:  All  areas  except 
U,  LWT,  CAR,  GMTV 

Lucozade  Sport:  All  areas  except  U,  CTV,  GMTV 
Nivea  Deo  Compact:  All  areas 


Nivea  Visage  Pure  Energy:  All  areas 

fPiriteze:  All  areas  except  U.  CTV,  GMTV 


Piriton:  All  areas  except  U,  CTV,  GMTV 
Pro  Plus:  C4,  C5, 


Ribena  Toothkind:  All  areas  except  U,  CTV,  GMTV 


Solpadeine:  Sat 

Tena  lady  &  Tena  panfs  Discreet:  All  areas  except  U,  GMTV 

PharmaSite  for  next  week:  Clarityn  -  window,  Clarityn  -  in-store, 
Clarityn  -  dispensary 

A-Anglia,  B-Border,  C-Central,  C4-Channel  4,  C5-Channel  5, 
CAR-Carlton,  CTV-Channel  Islands,  G-Granada,  GMTV-Breakfast 
Television,  GTV-Grampian,  HTV-Wales  &  West,  LWT-London 
Weekend,  M-Meridian,  Sat-Satellite,  STV-Scotland  (central), 
TT-Tyne  Tees,  U-Ulster,  W-Westcountry,  Y-Yorkshire 


HEAT  M  HEART  OUT 


designs.  Unbeatable  fo 
choice,  innovation 
and  safety 


mm  lit 


Fashy  hot  water  tales  are  manufactured 
to  British  Standard  II  I97fc20§l,  with  joMess 
neck  preventing  leakages,  sdouriess  material 
recydaWe,  brilliant  and  fedepcwf  dmn. 


fashy) 


Warrnth  &  Welibeing 


For  more  Information  please  contact: 

Fashy  UK  Limited 
192  Alma  Road 
Charmlnster 
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Tel. 01202  Si 525! 
Fax  0I202  53840? 
fashyuWSpnqtonfc.)  <<!'.■ 
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NATIONAL 

MEN'S 

HEALTH 

WEEK 


sk  takers 


National  Men's  Health  Week  is  a  good  time  to  assess 
what  progress  men's  health  has  made  recently.  Adrienne 
finds  there  is  still  room  for  improvement 


"We  drink  too  much,  smoke  too  much,  eat  too 
much  junk  and  think  melanoma  is  an  island  in 
the  Indian  Ocean." 

This  quote  from  a  Men's  Health  Forum 
website  aptly  sums  up  men's  cavalier  attitude 
to  their  health.  Even  when  they  fall  ill,  the 
response  of  many  is  just  to  grin  and  bear  it. 

Men  visit  their  doctor  less  often  than 
women  do,  so  serious  diseases  are  detected  at  a 
later  stage.  Men  take  on  average  14  weeks 
between  spotting  a  possible  symptom  of 
testicular  cancer  and  seeking  medical  advice. 
For  every  cancer  common  to  both  sexes,  on 
average  men  will  die  more  often  than  women. 

Says  Dr  Ian  Banks,  Men's  Health  Forum 
president:  "The  term  'men's  health'  is 
something  of  a  contradiction,  because  the  state 
of  male  health  in  the  UK  is  very  poor.  Men 
have  a  different  view  of  their  bodies  compared 
with  women.  They  see  their  body  as  purely 
functional  and  expect  it  to  perform  whatever 
role  is  asked  of  it.  This  has  a  lot  to  do  with  the 
pressure  from  society  for  men  to  be  macho." 

There  is  also  limited  availability  of 
information  on  men's  health  in  general,  and 
the  media  and  advertising  give  male  health  a 


Obesity  can 
greatly 
increase  the 
chances  of 
developing 
heart 


hypertension, 
diabetes  and 
arthritis 


low  priority  compared 
with  women's  issues. 

This  year's 
National  Men's 
Health  Week  (June  9- 
15)  has  aimed  to  help 
change  men's 
behaviour, 
particularly  in 
reducing  the  risks 
they  take  with  their 

health.  Sexual  health  was  a  particular  focus. 
The  number  of  men  in  England  diagnosed 
with  gonorrhoea  increased  by  84  per  cent 
between  1997  and  2001,  and  over  29,000 
males  were  diagnosed  with  chlamydia  in 
2001,  making  it  the  most  common  curable 
bacterial  STI. 

One  man  in  10  has  erection  problems,  but 
nearly  half  of  all  such  men  take  over  two  years 
to  seek  treatment,  although  ED  can  be  an 
indicator  of  underlying  health  problems  such 
as  diabetes  or  heart  disease.  The  incidence  of 
benign  prostatic  hyperplasia  is  expected  to 
double  over  the  next  20  years.  Again,  many 
men  believe  the  symptoms  are  a  result  of  old 
age  rather  than  an 
underlying  disease,  so 
suffer  unnecessarily  by 
not  seeking  medical 
advice. 

The  Men's  Health 
Forum  believes  there  is 
a  need  for  a  national, 
publicly-funded,  high 
profile  health  campaign 
on  benign  prostate 
disease,  to  increase 
men's  awareness  and 
encourage  them  to 
seek  help. 

Photo:  Neil  O'Connor/Putee 
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The  risk  of  developing  prostate  cancer  is  the 
same  as  that  for  a  woman  developing  breast 
cancer,  and  the  disease  has  recently  overtaken 
lung  cancer  as  the  most  commonly  diagnosed 
cancer  among  UK  men.  The  incidence  has 
increased  by  160  per  cent  since  1972.  Cases  of 
testicular  cancer  in  men  aged  20-59  have 
almost  doubled  in  the  past  30  years,  but 
fortunately  it  has  a  high  cure  rate  -  a 
compelling  reason  to  encourage  men  to  seek 
early  treatment  for  suspicious  lumps. 

In  terms  of  general  health,  men  are  much 
more  likely  than  women  to  exceed  their 
recommended  alcohol  limits,  to  smoke,  to  take 
illegal  drugs,  to  be  overweight  or  to  expose 
themselves  to  the  sun  without  using  a 
sunscreen. 

Non-obese  men  generally  have  healthier 
hearts  and  are  less  prone  to  hypertension.  A 
man  with  a  body  mass  index  of  22  is  half  as 
likely  to  suffer  from  major  coronary  disease  as 
a  man  with  a  BMI 
over  30.  The  slimmer 
man  is  also  more  than 
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Being  overweight  also 
increases  the  risk  of 
arthritis. 

Tesco  Pharmacy's 
research  has  found 
that  82  per  cent  of 
men  only  plan  to 
adopt  a  healthier  lifestyle  when  they  become 
fathers  and  only  5  per  cent  would  improve 
their  lifestyle  if  forced  to  do  so  because  of  ill 
health. 

Nearly  one  third  of  men  questioned  had  not 
visited  a  GP  in  the  previous  12  months  and  83 
per  cent  said  they  would  not  consider  going  to 
their  GP  for  a  general  health  check.  Men  were 
most  likely  to  seek  medical  attention  if  they 
had  blood  in  their  faeces  (87  per  cent), 
discovered  a  change  in  a  mole  (93  per  cent)  or 
were  at  risk  from  a  sexually  transmitted  diseasi 
(94  per  cent).  Problems  such  as  headaches,  flu 
and  insomnia  are  not  taken  seriously  or 
considered  to  be  health  issues. 

Asked  why  they  thought  women  were  more 
health  conscious,  a  third  of  men  said  women 
are  more  open  about  their  bodies  and  are 
happier  to  discuss  their  problems  with  others. 
A  further  third  said  women  are  under  pressun 
from  the  fashion  industry  and  the  media  to 
look  good  and  take  care  of  their  bodies. 

In  another  survey  asking  women  what  they 
thought  about  their  male  partners'  health,  one 
quarter  were  concerned  about  what  his  health! 
might  be  like  in  10  years'  time.  Yet  only  one  in 
10  of  these  were  "very  concerned"  about  his 
health  now,  despite  the  fact  that  many  would 
already  be  suffering  the  consequences  of  an 
unhealthy  lifestyle.  © 
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.men's  health 


Inside  JB&C  pharmacy.  Displaying  P  medicines 
in  glass  cases  alongside  the  dispensary 
encourages  customers  to  examine  products 
then  ask  for  advice 


John  Bell  &  Croyden  offers  a  wide  range  of 
services  targeted  at  both  men  and  women, 
including  blood  pressure  and  cholesterol 
checks.  Displaying  P  medicines  in  glass 
cabinets  outside  the  dispensary,  with  signs 
telling  customers  that  these  products  are 
available  only  under  a  pharmacist's 
supervision,  creates  interest  among  customers 
waiting  for  prescriptions. 

Consultant  pharmacist  Debbie  Danon  says: 
"It's  much  more  interactive  than  having  P 
medicines  behind  the  counter  where  customers 
£     can't  see  them  easily.  Sometimes  men  have 
spotted  low  dose  aspirin  in  the  cabinet  and 
asked  if  they  ought  to  be  taking  it.  This  can 
lead  to  them  having  a  healthy  heart  check." 

Hair  loss  is  a  topic  of  prime  interest  to  men, 
and  two  trichologists  run  a  hair  clinic  in  a 
separate  area  at  the  back  of  the  pharmacy.  A 
manufacturing  laboratory  is  licensed  to  make 
up  individual 


One  for  the  boys 


formulations  for  hair 
loss.  These  could 
include  POM 
combinations  of 
minoxidil  with 


Are  pharmacies  aimed  at  trying  to  improve  men's  health 


John  Bell  &  Croyden  chose  Men's  Health 
Week  to  launch  a  first  for  community 
pharmacy  -  a  stress-testing  service  that  should 
appeal  to  women  as  well  as  men. 

By  monitoring  stress  levels  and  the  body's 
ability  to  cope  with  them,  Stresserve  gives  an 
indication  of  general  physiological  wellbeing 
and  possible  vulnerability  to  illness. 

"It  acts  as  a  wake-up  call  to  the  state  of  a 
person's  health,"  says  Bruce  Murdoch, 
director,  I  Iarley  Street  Stress  Services  Ltd,' 
which  has  developed  the  system.  People  who 
find  their  stress-coping  mechanisms  are 
pushed  to  the  limit  can  be  encouraged  to 
adjust  their  lifestyle  accordingly.- 

Stresserve  consists  of  a  desk-top  computer 
linked  to  an  ECG.  Sensors  attached  to  the 
wrist  and  ankle  measure  heart  rate  variability 
(HRV)  over  five  minutes,  which  reflects  the 
balance  between  sympathetic  and 
parasympathetic  nervous  system  activity.  Long 
term  stress  causes  the  sympathetic  to  go  into 
overdrive,  provoking  more  parasympathetic 
activity  to  compensate  and  slow  the  heart 
down  again.  The  more  the  heart  draws  on 
these  reserves,  the  less  variation  there  is  in  the 
ECG's  R  waves. 

This  is  not  something  that  can  be  reversed 
merely  by  going  on  holiday.  Just  as  the  reserves 
are  drained  over  time,  so  it  takes  time  to 
restore  the  balance. 

"A  bad  diet,  too  much  alcohol,  smoking  and 
lack  of  sleep  can  depress  the  parasympathetic 
system  and  increase  the  sympathetic  drive  to 
cope  with  it,"  says  Mr  Murdoch.  "Each 
person  has  to  find  the  root  cause  of  their  stress 
and  do  something  about  it.  The  solution  could 


be  meditation,  yoga,  exercise,  dietary 
improvement,  cutting  down  on  alcohol  and 
caffeine,  or  giving  up  smoking." 

It  is  here  that  the  pharmacist  can  step  in, 
helping  clients  with  smoking  cessation,  dietary 
supplements  and  general  lifestyle  advice. 

Stresserve  was 
originally  developed  in  U 
Eastern  Europe  as  part 
of  the  space 
programme,  to  see 
how  cosmonauts 
would  react  to  stress. 
Until  now  it  has  been 
used  mostly  as  a 
clinical  research  tool, 
but  Mr  Murdoch 
believes  il  w  ill  have  an 
important  place  in 
business  as 

government  directives 
on  workforce  health  put  a  burden  on 
companies  to  be  responsible  for  their 
employees'  stress  levels. 

The  HRV  result  appears  immediately  on 
screen  and  clients  have  access  to  a  fuller  report 
on  the  website,  which  also  takes  account  of  a 
questionnaire  assessing  anxiety  and  depression 
scores.  The  tests  can  be  repeated  at  intervals  so 
clients  can  see  benefits  of  changes  they  make. 

The  system  costs  £2,000  a  year,  plus  a 
charge  per  test  depending  on  how  often  it  is 
used.  Pharmacists  could  charge  £35-^40  per 
test,  or  whatever  they  thought  suitable  to  cover 
the  costs  of  the  time  spent  counselling.  Half  a 
day's  training  enables  staff  to  help  clients 
interpret  the  results. 


nicotinic  acid  and 

a  good  idea?  "^dkTSS'of 

dihydroxy  testosterone.' 
Chris  Headland, 
marketing  manager,  says:  "Most  men  find  hair 
and  scalp  problems  irritating  and 
embarrassing,  and  they  will  try  a  number  of 
things  before  seeking  a  professional  diagnosis. 
They  tend  to  come  here  w  hen  they  have  tried 
every  thing  they  can  think  of,  but  if  they  had 
come  here  in  the  first 
place  they  could  have 
saved  themselves  a  lot 
of  money  and 
distress." 

Almost  one  third  of 
the  pharmacy's  front 
shop  area  is  devoted  to 
dietary  supplements, 
.  .  herbal  and 

Mi  1 III  ll£  homoeopathic 

jj  remedies,  and  special 

foods.  Pina  D'Auria, 
who  looks  after  this 
section,  says  the  subject  of  most  interest  to 
men  appears  to  be  prostate  problems.  Younger 
men  are  interested  in  sports  supplements  and 
body  building  products.  Men  of  all  ages  look 
for  products  to  improve  general  wellbeing  and 
counteract  stressful  lifestyles,  and  a  good 
percentage  are  worried  about  sexual  prowess. 
Embarrassment  does  not  seem  to  be  a  problem 
here.  "Maybe  it's  a  matter  of  trust,"  she  says. 
"When  they  trust  your  advice  and  knowledge, 
they  don't  feel  reluctant  or  worried  about 
discussing  these  intimate  matters  with  you." 
References: 

1.  John  Bell  &  Croyden,  customer  services 
helpline  020  7935  5555. 

2.  Hair  Clinic  020  7535  5021. 

Continued  on  page  30  $t> 
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men's  health 


The  Men's  Health  Forum  is  a  chanty  working  for  the  development  of  health  services  that  meet  men's 
needs  and  encourage  men  to  change  their  risk-taking  behaviours.  Its  work  includes  organising  Men's 
Health  Week  each  June,  running  health  promotion  campaigns,  publishing  the  Men's  Health  Journal  and 
providing  a  male  health  website  aimed  at  health  professionals  {www.menshealthforum.org.uk).  A 
website  for  the  general  public  (www.malehealth.co.uk)  encourages  men  to  look  and  feel  healthier.  MHF, 
Tavistock  House,  Tavistock  Square,  London  WC1 H  9HR.  Tel:  020  7388  4449. 

Men's  Health  Matters  concentrates  on  the  prostate  and  offers  leaflets  on  'waterworks  problems'. 
The  website  (www.mhm.tv),  sponsored  by  Yamanouchi,  gives  details  of  other  organisations  offering 
information  on  prostate  problems. 

The  Prostate  Research  Campaign,  a  charity  set  up  in  1994,  provides  literature  on  prostate 
problems  and  funds  research  (www.prostate-research.org.uk).  The  book,  Small  gland,  big  problem  by 
leading  prostate  expert  Professor  Roger  Kirby,  is  available  (£8.95)  from  the  PRC  at  Canada  House,  272 
Field  End  Road,  Eastcote,  Middlesex  HA4  9NA.  Tel:01923  82199. 

The  Andropause  Society  is  a  charity  promoting  the  exchange  of  research  information  and  ideas 
about  androgen  deficiency  in  adult  males  (www.andropause.org.uk)  20  Harley  Street,  London  W1G 
9PH.  Tel:  020  7637  0375. 

The  Impotence  Association  aims  to  educate  sufferers  on  a  wide  range  of  treatments.  It  runs  a 
newsletter,  One  in  10,  and  a  confidential  helpline  on  020  8767  7791 ,  which  has  had  87,000  calls  since 
the  charity  was  set  up  in  1995.  (www.impotence.org.uk).  PO  Box  10296,  London  SW17  9WH. 


Colchester  Primary  Care  Trust  has  set  up  a 
Men's  Health  Group  to  look  at  ways  of 
making  health  services  more  accessible  to  men. 
One  plan  is  to  run  health  clinics  for  men  in 
pharmacies  that  open  late.  The  clinics  would 
offer  advice  on  general  health  problems  such 
as  high  blood  pressure,  diabetes  and  obesity,  as 
well  as  male-specific  conditions. 

During  Prostate  Awareness  Week,  a  urology 
nurse  spent  a  couple  of  days  in  a  Sainsbury 
pharmacy  in  Colchester,  giving  out  leaflets  and 
advice  on  prostate  problems. 

Vantage  service 

AAH  Pharmaceuticals  is  working  on  a  men's 
health  service  for  Vantage  pharmacies, 
designed  to  offer  general  health  checks  and 
lifestyle  assessment. 

Marketing  director  Mandeep  Mudhar  says: 
"The  Government's  requirement  tor 
pharmacists  to  introduce  additional  services  is 
one  area  in 
particular  where 
pharmacists  can 
play  a  greater  role  in 
promoting  men's 
health,  by  marketing 
specially  tailored 
services  and  product 
ranges." 

Men  are  much 
less  likely  than 
women  to  enter  a 
pharmacy  or  take  an  interest  in  their  own 
health,  so  increasing  male  footfall  is  not 
something  that  can  be  achieved  overnight.  But 
there  has  never  been  a  better  time  to  start 
targeting  men  with  a  view  to  raising  awareness 
of  their  health  issues  and  increasing  pharmacy 
sales  at  the  same  time,  he  says. 

Vantage  has  been  working  with  Men's 


Health  magazine  on 
an  article  entitled 
'Five  reasons  to  visit 
your  community 
pharmacy,'  which 
explains  that  Vantage 
Health  Watch 
pharmacists  offer 
special  support 
programmes  for 
people  wanting  to 
lose  weight  or  give  up  smoking.  Vantage's 
merchandising  and  category  management 
teams  can  offer  guidance  on  marketing  to  this 
hard  to  capture  audience. 

MOT  for  men 

Lloydspharmacy  encouraged  men 
to  run  an  MOT  on  their  own  health 


during  Men's  Health  Week.  Free  blood 
pressure  monitoring,  diabetes  testing  and 
consultations  with  specially  trained 
pharmacists  were  on  offer,  supported  by  diet 
and  lifestyle  advice. 

Lloydspharmacy  is  also  running  a  prostate 
cancer  awareness  campaign  throughout  the 
year,  offering  tests  in-store. 

Tesco  used  Men's  Health  Week  as  a 
springboard  for  a  2003  campaign  promoting 
pharmacies  as  a  source  of  confidential  advice 
on  men's  health  problems. 

An  eye  on  men 's  health  booklet,  available 
through  all  Tesco  pharmacies,  describes 
warning  signs  that  men  should  take  seriously 
and  advises  on  some  OTC  remedies  for  minor 
ailments.© 
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The  hair  loss  taboo 


The  stigma  associated  with  hair  loss  can  be 
difficult  to  bear,  and  men's  reluctance  to 
discuss  the  problem  means  they  are  unlikely  to 
know  what  can  be  done  to  treat  it  effectively, 
says  Pharmacia,  manufacturer  of  Regaine. 

A  recent  study  in  Spain  brought  the 
psychological  consequences  of  hair  loss  into 
focus,  with  the  words  'anxiety',  'depression' 
and  'aggressiveness'  indicating  how  severe  the 
effects  can  be  for  some  individuals  (Journal  of 
the  European  Academy  of  Dermatology  and 
Venereology  2002,  lb,  476-480).  Hairline 
International,  the  alopecia  patient's  group,  is 
contacted  by  hundreds  of  people  each  year 
who  find  it  hard  to  cope  with  hair  loss, 
which  leads  to  lost 
job  opportunities, 
broken  marriages 
.  en  suicide, 
research 
has  shown  that 
hair  loss  rates 
alongside  sexual 
difficulties  and 
acne  as  problems 
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men  are  reluctant  to  discuss.  So  Pharmacia 
believes  it  is  important  for  pharmacists  to 
appreciate  these  difficulties  and  provide  a 
sympathetic  ear,  while  having  the  information 
the  customer  needs  to  make  an  informed 
decision. 

The  fact  that  Regaine  regular  strength  now 
has  a  GSL  licence  means  the  product  can  be 
displayed  in  the  haircare  aisles,  eliminating  the 
need  for  men  to  draw  attention  to  their 
predicament,  the  company  says. 
©  HealthAid's  herbal  Male  Formula  will  be 
featured  in  a  new  advertising  campaign  this 
summer  in  men's  and  health  titles. 
There  will  be  supporting 
...  .  leaflets,  posters  and 

shelf-talkers  for  the 
supplements  range 
in-store.  © 

Regaine  regular 
strength  can 
now  be  displayed 
on  the  men's 
haircare  shelves 
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Effervescent  15s, 


as  a  trial  size  to 


attract  new  users 

•  Effervescent  30s, 
as  a  loyalty  pack 


A  HEW  IMPROVED 
FORMULA... 

FOLIC  ACID 

•  ALSO  WITH  ZINC, 
I  IECESSARY  FOR  THE 
IMMUNE  SYSTEM 
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men's  health 


What  happened  to  safe  sex? 

Dr  Ian  Banks,  president  of  the  Men's  Health  Forum,  is  alarmed  at  the  rate  of  increase 
of  sexually  transmitted  diseases 


Sexually  transmitted  infections  (STIs)  are 
very  common,  with  some  people  having  more 
than  one  to  their  name.  Even  syphilis,  which 
had  almost  completely  disappeared,  is  making 
a  big  come  back.  The  major  player  however  is 
chlamydia,  with  estimates  ranging  from  10  to 
15  per  cent  of  young  people  infected  in  the  UK. 

Why  this  is  happening  is  not  entirely  clear, 
but  it  is  worrying  because  it  must  mean  that  - 
despite  all  the  media  campaigns  -  people  must 
not  be  practising  safer  sex  and  that  the  even 
greater  danger  of  HIV  is  being  ignored. 

Chlamydia  has  long  been  thought  of  as  a 
problem  for  women  only.  It  is  one  of  the 
greatest,  if  not  the  single  greatest,  cause  of 
pelvic  inflammatory  disease,  ectopic 
pregnancy  and  female  infertility,  all  of  which 
are  much  more  common  than  epididymitis  or 
infertility  in  men. 

So  it  is  perhaps  not  surprising  that  more 
women  than  men  get  tested  for  chlamydia  and 
Department  of  I  lealth  pilot  studies  in 
England  targeted  women  almost  exclusively. 
Never  could  the  old  maxim  "it  takes  two  to 
tango"  be  more  true,  yet  information 
campaigns  largely  ignore  men.  Worse  still, 
most  men  do  not  even  realise  they  are  infected, 
which  can  lead  to  multiple  contact  infections, 
especially  in  a  young  population. 

In  men  the  symptoms  are  generally  mild, 
often  with  only  penile  itch  or  -  less  commonly 
-  discharge.  Chlamydia  can  cause  male 
infertility  through  inflammation  of  the  testes 
but  this  is  relatively  uncommon  compared 
with  infertility  in  women.  Infected  men  may 
ask  a  pharmacist's  advice  but,  as  fewer  than 
two  per  cent  of  men  are  prepared  to  ask  an 
embarrassing  question,  they  are  unlikely  to 
form  a  queue  at  the  door.  But  they  may  buy 
creams  to  ease  itching,  so  repeated  requests 
should  be  investigated.  Many  men  remain 
infected  until  they  take  antibiotics  for  some 
other  reason. 

Inflammation  of  the  prostate,  epididymis  or 
testes  can  be  very  painful  and  is  accompanied 
sometimes  by  blood  in  the  semen.  For  obvious 
reasons  these  men  are  more  inclined  to 
overcome  the  embarrassment  factor  and  attend 
either  the  local  GUM  clinic  or  GP.  This  may 
be  more  important  than  we  once  thought. 
( Consultant  urologist  Tim  Oliver  reckons  there 
is  a  link  between  chlamydial  prostate  infections 
and  prostate  cancer  later  in  life. 
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Pharmacists  might  eventually  be  able  to  prescribe 
11  itibiotics  under  a  patient  group  direction  to  men 
itl  chlamydia,  if  a  Men's  Health  Forum  initiative  is 

isful.  The  project  kicks  off  this  month  with 
■   us  groups  of  men  at  a  British  Army  base  in 
i  m,  ii  iy.  They  will  be  asked  about  their  attitudes 
i  \  transmitted  infections  generally  as  well 
a  1  hlamydia,  with  the  accent  on  how  they  feel 
about  relationships  and  risk  behaviour.  The  MHF 
also  hopes  to  seek  the  views  of  male  students. 


a 


are  pn 


But  generally  young  men  don't  often  visit 
their  doctors  and  there  are  fewer  chances  for 
opportunistic  testing  than  with  women.  Use  of 
the  genito-urinary  medicine  (GUM)  clinic  is 
also  haphazard,  with  poor  insight  into  the  way 
these  clinics  work.  To  compound  the  problem, 
the  old  urethral  swab  test  was  not  every  man's 
idea  of  a  good  day.  More  to  the  point,  the 
older  tests  were  notorious  unreliable,  with  one 
specialist  describing  it  as  "tossing  a  coin"  with 
a  50/50  chance  of  repeatable  accuracy. 

Thankfully,  new  and  better  diagnostic  tests, 
based  on  nucleic  acid  amplification  methods 
such  as  polymerase  chain  reaction  (PCR),  or 
ligase  chain  reaction  (LCR)  are  up  to  50  per 
cent  more  sensitive  than  enzyme  immunoassay 
(EIA)  or  culture  methods.  More  significantly, 
they  can  be  performed  on  either  swabs  or 


The  information  will  be  used  to  develop  health 
promotions  aimed  at  men,  to  be  implemented  in 
one  primary  care  trust  over  the  coming  year. 

The  second  phase  of  the  project  will  make 
available  urine  testing  kits  from  pharmacies  and 
other  outlets,  for  sending  to  a  laboratory. 

MSF  hopes  that  if  the  research  findings  suggest 
that  men  would  benefit  from  chlamydia  screening 
the  Department  of  Health  will  extend  the 
programme  nationally. 


urine  samples.  The  availability  of  urine-based 
testing  removes  the  embarrassment  and 
discomfort  of  genital  swabs,  and  also  means 
that  the  patient  doesn't  need  to  see  a  doctor  or 
nurse  for  a  test  to  be  carried  out. 

Enter  the  postal  testing  kit  (PTK)  for  urine 
samples.  Studies  from  Europe  have  shown  that 
giving  a  postal  self-testing  kit  to  male  partners 
of  women  diagnosed  with  chlamydia  is 
ef  fective  in  diagnosing  and  treating  male  cases. 

The  campaign  'Healthy  Respect',  funded  by 
the  Scottish  Executive,  is  seeking  innovative 
ways  to  improve  the  sexual  health  of  young 
people.  As  part  of  this  project,  PTKs  are 
available  in  various  locations  throughout  the 
Lothian  region,  including  further  education 
colleges,  pharmacies,  retail  outlets  and  sports 
facilities.  The  success  of  this  project  has 
surprised  the  organisers  and  confounded 
sceptics  with  some  interesting  results. 

The  Government  is  also  part  funding  a 
Men's  Health  Forum  study  initially  involving 
male  students  and  the  armed  forces  (see  box). 

In  both  studies,  a  container  for  the  urine 
sample  fits  inside  an  absorbent  outer  tube, 
which  is  then  sent  away  in  a  soft  plastic 
envelope.  In  the  Scottish  study  patients 
indicate  their  preferred  option  for  obtaining 
the  result.  There  is  also  a  choice  of  options  for 
treatment  and  nurses  can  administer 
azithromycin  lg  as  a  stat  dose  under  a  patient 
group  direction,  having  first  ensured  that 
there  are  no  symptoms  suggestive  of  a 
complication  such  as  pelvic  inflammatory 
disease  or  epididymitis.  Over  90  per  cent  of 
positives  were  confirmed  as  treated,  and  the 
contact  tracing  success  rate  is  75  per  cent. 

Obviously  this  opens  the  door  to  pharmacy 
based  self-testing  kits.  Promoting  condom 
sales  and  encouraging  safer  sex  should  be  an 
example  of  good  practice  by  community 
pharmacists;  the  provision  of  chlamydia  self- 
testing  could  be  seen  as  an  extension  of  this 
important  role.  © 
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Sales  shrank  in  April 


The  nation's  shoppers,  who  for 
the  past  seven  years  have  kept  the 
economy  on  its  feet,  have  finally 
decided  that  the  heady  growth  in 
spending  must  be  tempered. 

Consumer  demand  lost  its 
momentum  in  the  first  quarter  of 
this  year,  as  confidence  sagged 
over  the  conflict  in  Iraq  and  the 
housing  market  cooled.  Also, 
worries  about  the  need  for  future 
tax  rises  have  combined  with  the 
prospect  of  more  costly  imports 
and  hence  the  probable  end  to 
declining  interest  rates. 

The  Confederation  of  British 
Industry  forecasts  that  spending 
will  rise  by  just  2.4  per  cent  this 
year,  and  slow  to  1.8  per  cent  in 
2004  as  disposable  income  growth 
slows.  This  follows  an  average  rise 
of  4.2  per  cent  in  the  six  years  to 

2002,  w  hen  consumers  saved  less, 
and  spent  more  on  cheap  imports 
and  cut-price  foreign  holidays. 

The  latest  official  statistics 
suggest  that  consumer  spending 
grew  in  volume  by  just  0.4  per 
cent  in  the  first  three  months  of 

2003,  compared  with  1.1  percent 
in  the  fourth  quarter  of  last  year. 
The  annual  rate  of  increase  slowed 
to  3.4  per  cent,  from  3.6  per  cent 
in  the  final  quarter  of  2002. 

Spending  on  pharmaceutical 
products  in  the  fourth  quarter 
rose  in  volume  by  2.9  per  cent 
year-on-vear,  and  in  value  by  2.8 
per  cent  to  £806  million.  Last  year 
overall  the  value  of  pharmaceutical 
purchases  increased  by  5.1  per 
cent,  compared  with  growth  of 
3.7  per  cent  in  2001  and  3.4  per 
cent  in  2000. 

The  volume  of  consumer 
spending  on  electric  personal  care 
appliances  soared  by  31.2  per  cent 
annually  in  the  fourth  quarter  of 
2002,  and  by  31.1  per  cent  in 


value  terms.  In  2002  as  a  whole, 
spending  rose  in  value  by  30.9  per 
cent  -  after  a  year-on-year  decline 
of  5.7  per  cent  in  2001. 

Evidence  from  the  high  street  is 
that  overall  demand  continued  to 
weaken  into  the  first  month  of  the 
second  quarter.  Volumes  rose  at 
their  slowest  annual  rate  in  nearly 
four  years,  with  an  increase  of  0.3 
per  cent  on  March,  to  a  level  2.7 
per  cent  higher  than  in  April  2002. 

Sales  of  pharmaceutical, 
cosmetic  and  toilet  goods  rose  in 
value  by  3.4  per  cent  between  the 
quarter  to  March  2003  and  the 
same  time  last  year.  This  compares 
with  an  annual  rise  of  2.9  per  cent 
in  the  three  months  to  February. 

The  CHI  says  sales  volumes 
shrank  for  a  balance  of  30  per  cent 
of  chemists  in  the  year  to  April, 
after  a  fall  for  4  per  cent  in 
March.  In  February  a  balance  of 
20  per  cent  of  chemists  saw  year- 
on-year  growth,  but  16  per  cent 
reported  a  fall  in  January. 

In  contrast,  the  British  Retail 
Consortium  describes  April  as  a 
good  sales  month  for  most  chemist 
and  beauty  products.  Anecdotal 
evidence  is  that  toiletries  benefited 
from  promotions,  while  suncare 
products  performed  well  due  to 
better  weather.  In  the  healthcare 
category,  OTC  medicines 
reportedly  sold  particularly  well. 

The  average  high  street  price  of 
chemists'  goods  fell  0.2  per  cent 
during  April,  and  was  0.5  per  cent 
lower  than  a  year  earlier.  Prices 
held  steady  during  March  but  were 
0.4  per  cent  down  on  the  year. 

Overall  high  street  price 
inflation,  as  measured  by  the  all- 
items  retail  price  index,  was  up 
3.1  per  cent  in  the  12  months  to 
April  but  unchanged  on  the  rate 
in  March. 


Business  statistics 


PRICES  AND  COSTS 

All  items 
Chemist's  goods 

PRODUCER  PRICES 

Manufacturing  industry, 
exel  food,  etc 
Chemical  industry 
Pharmaceutical  preparations 
Perfumes  &  toilet  preps 
Lip  &  eye  make-up  preps 
Dental  &  oral  hygiene  preps 
Shaving  preps,  deodorants 
Adhesive  dressings 

AVERAGE  EARNINGS 

Whole  economy,  incl  bonus 
Chemicals,  man-made  fibres 
exel  bonus 

OUTPUT 

Pharmaceutical  products 
Perfumes,  cosmetics, 
toiletries 

SALES 

Household  expenditure  (constant  prices) 


%  change     %change    %  change 
on  previous  on  previous    on  year 
period  three 
periods 

Apr      0.7  1.6  3.1 

Apr     -0.2  0.9  -0.5 


Apr 

0.1 

0.5 

1.3 

Apr 

0.3 

1.1 

3.5 

Apr 

0.2 

-0.9 

0.6 

Apr 

-2.1 

-0.9 

-1.0 

Apr 

-2.1 

-5.1 

6.8 

Apr 

-3.1 

-3.1 

-4.9 

Apr 

0.5 

0.4 

0.7 

Apr 

1.0 

1.0 

2.5 

Mar 

2.3 

4.7 

4.5 

Mar 

0.8 

-0.7 

3.9 

Q1 

-0.4 

-1.5 

4.6 

Q1 

-10.1 

-6.6 

-7.8 

Total,  £ 

01 

0.4 

2.2 

3.4 

Retail  sales  (current  prices) 

All  businesses 

Apr 

■I  5 

8.2 

4.3 

Pharmaceuticals,  toiletries, 

cosmetics 

Mar 

-3.2 

-34.4 

2.6 

OTHER  BUSINESS  INDICATORS 

Consumer  credit 

Gross  lending  (Cm) 

Mar 

1.1 

0.8 

5.2 

Unemployment  claimant  rate 

Apr 

0.0 

0.0 

0.0 

Unemployment  claimant  count  (%)  Apr -2.6 
Sources:  National  Statistics,  Bank-  of  England  anil  C&D 


-3.2 


-1.7 


Underlying  retail  price  inflation 
was  above  the  government  target 
level  of  2.5  per  cent  in  both 
March  and  April.  The  Bank  of 
England  expects  a  f  urther  rise  in 
the  short  term,  driven  by  import 
price  rises  and  higher  council 
taxes,  but  a  fall  back  in  the  second 
half  of  2003,  and  a  dip  to  just 
below  target  by  early  next  year. 


Meanwhile  UK  producers' 
factory  prices  for  pharmaceutical 
products  are  rising  by  0.6  per  cent 
annually,  but  perfumes  and 
toiletries  are  down  1.0  per  cent. 
Prices  of  imported  medicinal  and 
pharmaceutical  products  are  0.8 
per  cent  higher  than  a  year  ago, 
and  imported  perfumes  and 
toiletries  are  up  2.2  per  cent.  © 


Retail  sales 


Retail  prices 


O) 

c 

ra 
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— O—  All  retailers 


Pharmaceutical,  medical, 
cosmetic  &  toilet  goods 


F  M 

2002 


AMJJASON 


D    J  F 

2003 


M  A 


30 
2-5 
2-0 
1-5 
1-0 
0-5 
0 

-0-5 
-10 
-1-5 
-2.0 


ft    All  items 

Chemists'  goods 


F  M 

2002 
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Classified  I 


Appointments  £27.00  P.S.C.C.  +  VAT  minimum  3x1 . 
General  classified  £18.00  P.S.C.C.  +  VAT  minimum  3x2. 

Box  Numbers  £1 5.00  extra.  Available  on  request.  Copy  date  noon  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Debra  Thackeray.  Chemist  &  Druggist  (Classified),  CMP  Information  Ltd,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1 RW.  Telephone  01 732  377493,  Fax:  01 732  3771 79.  Internet:  http://www.dotpharmacy.co.uk 


All  major  credit  cards  accepted 


<Tlj 


Your  1st  choice  for  Generics  and  Ri's 


OTC  Direct  is  part  of  the  Alliance-UniChem  Group,  a  pan-European  company 
operating  in  1 1  countries. 

Formed  in  1 996  to  complement  the  Groups  offering  on  Generics  and  Parallel 
Imports,  we  have  grown  to  a  turnover  in  excess  of  £100m. 

Due  to  our  continued  rapid  expansion  we  are  now  looking  to  recruit  a  number  of 
key  personnel  with  experience  of  the  Generic  and  Parallel  Import  market. 

Commercial  Director 

Reporting  to  the  Managing  Director  this  position  will  take  overall  responsibility 
for  sales,  marketing  and  buying. 

Sales  Manager 

Responsible  for  the  day  to  day  management  of  the  field  sales  and  telesales 
functions. 

Product  Buyers 

Buyers  with  experience  in  sourcing  Generics  and  Parallel  Imported  Ethicals  from 
UK  and  European  suppliers. 

All  these  positions  will  be  based  at  our  new  expanded  Head  Office  in  Epsom, 

Surrey. 


Salary  and  benefits  are  not  prohibitive  for  the  right  applicants 

If  yoo  fee!  you  have  the  ability  and  experience  to  join  one  of  the  fastest  growing 
companies  in  the  UK  market  then  please  send  your  CV  to  Lynne  Reed, 
Personnel  Manager,  OTC  Direct  Ltd.,  Page  House,  40  East  Street,  Epsom,  Surrey, 
KT17  1BH  or  email  to  lynne_reed@otc-direct-ltd.com. 

OTC  Direct  Ltd  is  an  equal  opportunities  employer 
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Business  sales 
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Chemist&Druggist 

The  Newsweekly  for  Pharmacy 


CMP 


Would  you  like  to  experience  pharmacy 
from  a  new  angle? 

Chemist  &  Druggist,  the  leading  newsweekly  for  community  pharmacy, 
is  looking  to  recruit  two  new  members  to  its  editorial  team,  a  news 
reporter  and  a  clinical  editor 

As  a  news  reporter  for  C&D,  you  will  be  dealing  with  the  people  and 
politics  shaping  pharmacy.  We  need  a  motivated  pharmacist  with  an 
inquiring  mind  and  an  understanding  of  professional  issues  who  will  be 
able  to  write  incisive  news  stories  and  features  to  tight  deadlines. 

You  will  have  worked  in  pharmacy,  preferably  in  the  community 
sector,  and  will  have  an  understanding  of  pharmacy  organisations  and 
politics.  While  writing  ability  is  essential,  journalistic  experience  is  not 
expected,  as  we  will  provide  the  training  you  need. 

The  clinical  editor  will  be  responsible  for  planning,  commissioning  and 
writing  features  for  Pharmacy  Update,  C&D's  accredited  education 
section,  as  well  as  keeping  readers  up  to  date  with  developments  in 
drugs  and  therapeutics.  The  post  will  suit  a  pharmacist  (we  will  provide 
journalistic  training),  or  medical  writer  with  two  to  three  years'  experience. 

Based  at  the  company's  offices  in  Tonbridge,  Kent,  both  positions  are  full 
time  and  offer  all  the  benefits  you  would  expect  from  a  major  employer. 

To  find  out  more  contact  Charles  Gladwin  on  01732  377487  or  e-mail 
cgladwin@cmpinformation.com  To  apply  please  write  in  confidence 
with  full  CV  to  Charles  Gladwin,  Editor,  Chemist  &  Druggist,  CMP 
Information,  Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW  or  e-mail. 

CMP  Information  is  an  equal  opportunities  employer. 
Smoking  is  not  permitted  on  CMP  Information  premises 


Sales  Consultants  Required 

Exciting  opportunity  to  join  a  leading  pharmaceutical  wholesaler.  This  wel 
established,  fast  growing  company  is  looking  to  add  to  its  existing  highly 
motivated  sales  team  and  seeks  account  managers  to  maintain  and  develop 
existing  accounts  and  actively  prospect  for  new  customers. 
You  will  have  2+  years  experience  in  a  sales  role  and  have  a  continuing 
striving  for  improvement  policy.  You  will  be  confident,  target  driven  with 
good  interpersonal  and  customer  facing  skills  and  work  well  as  part  of  a 
team  and  on  your  own  initiative. 

Phone  Peter  Preston  on:  07904  32351 1 
ACE  Recruitment  Agency 
Salary  :-  OTE  £30k+ 
peteb@topcarpy.fsnet.co.uk 


DISPENSER-ST  ALBANS 

PRIVATE  PHARMACY  Co 
•Varied  and  exciting  role  for  motivated  individual 
•Work  closely  with  Drug  Companies  and  Hospitals 
•MDS  experience  preferable 
•M-F,  Excellent  Salary  &  Conditions 

Contact  Mr  Hundal  Tel  01727  877  950 
Send  CV  to  Unit  7  Curo  Park,  Park  Street,  Frogmore,  St  Albans,  AL2  2DD 


Dispenser  and  Counter  Assistant  Required 

Full-time  in  North  London. 

Friendly  working  environment. 

Phone  Mr.  Shah  0208  883  1559 


N  H 


direct 


New  Instruction 

South  East  Midlands-  Established  group  of  3  pharmacies  t/o  approx 
£1.35m  and  rising!  with  one  in  a  doctors  surgery.  Details  on  CD  rom 
with  virtual  reality  tour. 

Visit  our  interactive  website  www.pharmacybroker.co.uk 

or 

Telephone  Steven  Spurrier  on  01584  811411 


Business  &  Tax  Consultants 


Would  you  like  to 
REDUCE  YOUR  TAX  BILLS 
BY  50%  OR  MORE 


Our  Tax  Solutions  for  Pharmacists  include: 

Commitment  to  minimizing  your  tax  bills. 

Tax  Planning  for  individuals  &  companies. 

Inland  Revenue  Investigations. 

Conversion  of  sole  traders  and  partnerships  to 

limited  companies. 

Capital  Gains,  Tax  &  Exit  Planning. 

Inheritance  Tax  Planning. 

Employee  benefit  trusts. 

Offshore  tax  planning,  including  domicile  and  trusts. 

For  more  information,  please  visit: 

www.pharmacyexperts.com 

or  contact:  Anne  Hutchings 
on:  01494  722224 


Facsimile:  01494  434764 
\Co.  Email:  anne@hutchingsandco.com 
Hutchings  &  Co. 

Leading  Accountants  and 
Tax  Consultants  for  Pharmacists. 


Business  wanted 


NORTH  WEST  ENGLAND 

Independent  chain  wishes  to  acquire  Single  Pharmacy  or  small  Group. 
Don't  give  up  your  independence,  sell  it  on! 
For  a  rapid  decision  made  in  the  strictest  confidence  contact: 

Gary  Sawbridge  Tel:  0151  494  2 1 22  or  0780  1231685  (Mobile) 

David  Turner  Tel:  0151  727  1437  or  0777  9791714  (Mobile) 

C  hem  Scare  Health  Ltd 


PharmacyLocum.net 

Uumbw  1  CKoiKX'for  Lcrcimvy  online' 


WWW.  PH  AR  M  ACYLOCU  M .  NET  ™  Z^^^ocs 
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Chartered  Accountants  and  Tax  Advisors 


Products  and  services 


LOOKING  FOR  THAT  EXTRA  PLUS? 


Not  all  accountants  are  the  same 

Go  for  the  specialist  for  your  type  of  business 

Why  do  our  top  clients  recommend  us? 


IT'S  OUR  PLUS  FACTORS: 

!!  Value  for  money  services 
«  Fixed  fees 

«  Lower  taxes  in  most  cases 

-  Proactive  advice 

"  Timely  completion 
«  Helpful 

-  Friendly 

«  Approachable 
a  Reliable 
«  Courteous 

-  Comitted  to  long-term  relationships 

For  all  your  accountancy  and  tax 
requirements,  please  call  Umesh  or  Jay  for 
more  information  or  for  a  FREE  consultation 
on  the  numbers  below: 


ACCOUNTANTS 


modiD  us« 


ADDING  VALUE 


LONDON:  Umesh  020  7433  1513 
ESTER:  Jay  0161  980  0770 

.modiplus.co.uk 

>F  CHARTERED  ACCOUNTANTS  AND 
NG  IN  RETAIL  PHARMACIESS 
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Mashco  TCc 


10".  30'"  JUNE  Oi 


Photo,  Electricai  &  Perfumes 
CLAIM  YOUR  FREE  LEISURE  VOUCHERS  WHEN. 

(FROM  POLAROID) 


WWW.IEISUREVOUCHEHS.CO.uk 


>ws»  *  


SUV  1  P0LAPO/D  SUPER  VALUE  PACK  "~ 
AND  CLAIM  A  £5  LEISURE  VOUCHER 
BUY  2  POLAROID  SUPER  VALUE  PACKS 
AMD  CLAIM  A  £15  LEISURE  VOUCHER 

YOU  BUY  POLAROID  SUPER  VALUE  PACK! 


(FROM  MASHCO) 


PUIS 


5xfffy»  rap 
x  PHOTO  F»il/W 


PHOTO  FRAME 


-  f  i 

Polaroid         ^  F 
125i  Passport  Photo 
Super  Value  Pack 


WHILE  STOCKS 
LAST 


CODE:  POLSUPVALPACK 

200  shots 
200  wallets 


(p.-  Eias.es 


146 


oo 


NET:  £ 

TEL:  020-8204-2224  EMAIL:  sales@mashcoplc.com  FAX:  020-8204  022 

ESOE  NET  PB/Cf  S  ARE  AFTER  SETTLEMENT  DISCOUNT  Of  2.5%.  OOOOS  SUBJECT  TO  AVAILABILITY. 


ED 


a  Established  company  with 
experience  spanning  20  years 

m  Over  4,500  product  lines 
stocked 

m  Same  day/next  day  delivery 
nationwide 

FP10  Agency  Scheme 

m  Based  at  our  brand  new  £1 .2 
million  distribution  centre  in 
Preston 


HEALTHCARI 

Summit  House 

Kellet  Lane 

Walton  Summit 

Preston 

Lancashire 

PR5  6AN 

Tel.  01772  647830 

Fax.  01772  626699 

Web. 

www.ostomed.org 


IHI  { m  j^i. 


TOE  UK'S  UNRQdST  flWE^dWOT 

Siite  Orders:  01772  StStSS 


fAMR^ 

PHARMACY  DEVELOPMENT  GROUP 

"How  simple  enquiries  made  me  profits' 

To  find  out  the  benefits  of  CAMRx 

Please  call  Pauline  on 

FREEPHONE  0800  526074 

/  55  Plus  Suppliers 
J  Unique  profit  share  scheme 
J  Competitively  priced  Generics  and  Pi's 
y  Central  payment  system 
OTC  promotions 

4  Months  FREE  of  charge  Membership 
y  Free  computer  hardware 

rv  J 

UmChem 

R  L  Hindocha  AARPharmS.FInstD 
54/66  Silver  Street 
Whitwick 
Leicestershire  LE67  5ET 


Dethlac  Insect  Lacquer 


An  aerosol  which  kills  ants,  cockroaches, 
woodlice  and  other  crawling  insects. 

Once  sprayed,  Dethlac  dries  to  a  hard  clear 
film.  For  indoor  or  outdoor  use,  on  any 
firm  non-absorbent  surface. 

Remains  fully  effective  for  months,  even 
when  it  rams  or  if  the  surface  is  washed. 

Active  ingredient: 
Delta  met  hrin  0.02%w/w. 
(  I  (    I  l<  I  I 
RRP  inc  VAT  £2.70. 


Always  read  the  label.  Use  pesticides  safely. 
Available  from  your  local  wholesaler  or  please  contact: 
Gerhardt  Pharmaceuticals  Ltd,  PO  Bo\  777,  London  SW19  5I)Y. 
Tel:  (12(1  S«44  (1505 


^X^J^harma  Pic 

www.alplc.co.uk 
SIMVASTATIN 
WE  WILL  BEAT  ANY  PRICE! 

CALL  NOW 
FREEPHONE  0500  295329 

LIVE  AUCTION  SITE 
email:  gary.lewis@alplc.co.uk 


Positive  Solutions  Limited,  manufacturers 

and  suppliers  of  EPoS  and  PMR  in 

one  package  integrated  under  Windows®  : 

Software,  hardware  and  service  that  sets  the  standard 
for  the  future  of  pharmacy  systems 


POSITIVE 

SOLUTfONS 

LIMITED 


Solutions  House  School  Lane 
Chorley  Lancashire  PR6  8QP 
Tel:  01254  833300 
sales@positive-solutions.co.uk 


P.0.S  &  Merchandising  Products 


INDEX 

PLASTICS 

LIMITED 


•  Full  range 

•  Bespoke  & 
standard 
items 

•  24  hour 
delivery 

WOBBLERS 


Tel:  01256  843  844 

www.indexplastics.co.uk 
Fax:  01256  843  367 

E-mai  I  :sales<fj indexplastics.ca.uk 


Tax  Consultants  &  Accountants 


WANT  TO  SELL 
YOUR  PHARMACY? 

WE  CAN  HELP! 

WE  HAVE  PURCHASERS  WAITING 
THROUGHOUT  THE  UK 

ACT  NOW! 

Hutchings 
Consultants  Ltd 

Call  Anne  today  on:  OS  494  722224 

e-mail:  anne@hutchingsandco.com 
www.pharmacyexperts.com 
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Backissues 


LA  confidential 


Since  1998,  in  accordance  with 
Assembly  Rill  13,  smoking  has  not 
been  permitted  in  enclosed  areas 
in  California.  Most  delegates  to 
the  AAH  Convention  seemed  to 
be  aware  of  this  restriction,  but 
were  blissfully  unaware  that  in 
Orange  County  the  purchase  and 
consumption  of  liquor  after 
1 .31  lam  is  banned. 

Mass  arrests  could  have  been  on 
the  cards  had  the  zealous  and 
under-employed  local  police  force 
been  called  to  the  Ritz  Carlton 
Laguna  Niguel  in  the  early  hours 
of  last  Thursday.  When  stalwarts 
like  a  senior  PSNC  member  led 
the  way  by  donating  the  contents 
of  his  mini-bar  to  AAH's  last 
night  stand,  hotel  staff  discreetly 
vanished,  and  the  minders  from 
convention  organisers  Expertease 
executed  w  hat  is  known  in  the 
trade  as  a  'tactical  slide'. 

Convention  delegates  could, 
however,  hardly  miss  the  notice  by 
the  hotel  entrance  which  read: 
Chemicals  known  to  the  Stale  of 
California  In  cause  cancer  nr  birth 
defects  or  other  reproductive 
mutation  may  he  present  in  foods  or 
beverages  served  or  sold  here. 

While  state  and  county  laws 
provided  a  quirky  insight  into  the 
life  of  the  average  US  citizen  and 
an  amusing  topic  of  conversation, 


AAH's  Steve 
Dunn  with  a 
couple  of 
dodgy 
Banditos 
at  the 

C  onwention's 

Mexican 

evening 


no  gathering  of 
Brits  abroad  would 
be  complete  without 
grumbles  about  the 
weather  and  the 
traffic.  There  was 
plenty  of  scope 
for  both. 

The  sun  did  shine 
on  the  Crookes- 
sponsored  beach  party 
though  -  eventually. 
Quite  what  the  locals 
made  of  AAH's  Steve 
Dunn  stepping  up  to 
the  cricket  crease  and 
taking  guard  with  a 
baseball  bat  is  a 
mystery.  It  being 
California,  surfing  had 
to  be  on  the  agenda,  but  no  one 
was  winning  any  medals  here. 
Michael  Wheeldon  (Novartis)  and 
Simon  Bradley  (P&G)  were  the 
first  to  brave  the  not-so-w  arm 
Pacific  Ocean.  The  surf  was 
exciting  though,  as  Terry  Maguire 
discovered,  after  wiping  out  and 
being  "rescued"  by  a  lifeguard. 
Sadly  for  Terry,  he  wasn't  of  the 
buxom  Baywatch  variety. 

With  Los  Angeles  just  up  the 
road,  a  visit  to  Holly  wood  had  to 
be  on  the  cards.  While  some  paid 
their  $90  for  the  chauffeur-driven 
tour,  others  took  the  Neolab  bus. 


can't  go  to  the  US  of  A  without  visiting  a 
burger  bar.  Mel's  Drive  in  (as  featured  in 
American  Graffiti)  was  a  cut  above  MacDonald's 


Getting  into  Warner  Bros  Studios 
was  marginally  more  difficult  than 
passing  through  US  immigration. 
Being  asked  whether  you  had 
visited  I  long  Kong,  Singapore, 
China,  or  Toronto  in  the  past  90 
days  seemed  a  little  excessive,  as 
did  the  number  of  security  guards 
and  the  restrictions  on  using  a 
camera.  But  for  fans  of  Friends, 
The  West  Wing,  ER  and  cinema 
generally  it  was  the  real  thing  —  or 
as  near  to  it  as  tinsel  town  gets. 
And  how  many  people  can  claim  to 
have  been  sent  to  Gryffindor 
having  worn  the  real  sorting  hat 
used  in  the  Harry  Potter  films? 

Of  course  all  this  relaxation 
stuff  was  secondary  to  the 
conference  sessions  where  IT  guru 
Bill  Felkey  advised  that  the  next 
step  in  patient  care  in  your 
pharmacy  could  be  a  COW  with 
Bluetooth  (that's  a  computer  on 
wheels  with  attitude,  for  the 
electronically  challenged).  Ceuta's 
motivational  speaker.  Bob 
Pritchard,  explained  that  by  selling 
the  emotional  benefits,  Disneyland 
had  created  the  illusion  it  was  the 
happiest  place  on  earth,  even 
though  the  average  punter  spends 
ohrs  2()mins  of  each  visit  in  a 
queue.  And  Steve  Dunn  revealed 
that  in  LA  it  is  illegal  to  beat  your 
wife  with  a  strap  wider  than  2ins 
without  her  consent.  These  were 
all  valuable  lessons  for  delegates  to 
take  back  to  their  businesses. 

Oh,  and  a  party  trick  to  play  on 
your  friends  to  prove  they  never 
listen  to  a  word  you  say.  Ask  them 
to  spell  out  "silk",  then  quickly  ask 
what  cow's  drink.  And  who  was 
that  man  who  was  taped  to  his  seat 
without  realising  it?  Or  was  that 
just  a  convention  myth? 


It  looks 
res!!  bill  it 
isn't.  AAH 
pharmacists 
on  the  set 
of  ER  at 
Warner  Bros 
Studios  in 
Los  Angeles 


Pharmacist 
leads  Liverpool 

Ron  Gould,  community 
pharmacist  and  newly  appointed 
Lord  Mayor  of  Liverpool,  was 
back  at  his  desk  at  the  Town  Hall 
at  10.00  am  the  morning  after  the 
whole  of  his  native  city  celebrated 
being  confirmed  as  'Capital  of 
Culture'  2008  last  week. 

"What  a  year!  A  community 
pharmacist  as  the  Lord  Mayor 
and  the  Capital  of  Culture  -  what 
a  year!  Liverpool  now  has  a  future 
to  match  its  past  and  we're  back 
into  the  international  arena,"  he 
told  C&D  in  an  exclusive 
interview.  "We  are  going  to  put 
the  'Live'  back  into  Liverpool  and 
I  intend  to  make  sure  that  the 
city's  community  pharmacists  are 
much  better  recognised  than  in 
the  past." 

Ron  Gould  has  spent  a  lifetime 
in  civic  service  to  Liverpool, 
specialising  in  mental  health, 
substance  misuse  prevention  and 
treatment,  education  and  most  of 
all,  social  issues.  He  follows  a 
distinguished  line  of  other 
community  pharmacist 
councillors  and  is  the  third 
pharmacist  to  be  the  city's  Lord 
Mayor. 

Given  a  wish  list,  he  cites  much 
better  recognition  (and  pay!)  for 
our  profession  locally  by  the  three 
PCTs,  a  cohesive  integration  of 
community  pharmacy  and  social 
services  and  that  the  pharmacy 
degree  be  given  doctorate  status, 
as  in  Europe. 


Mayor  Gould  on  the  stairs  of 
the  town  hall 


All  rights  ri    r.  .1  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage  or  retrieval  system  without  the  express  p 

ent  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems.  CMP  Information  Ltd  may  pass  suitable  reader  addresses  to  other  relevant  suppliers.  If  you  do  not  wish] 
to  receive  sales  information  from  other  companies  please  write  to  Ben  Martin  at  CMP  Information  Ltd.  Origination  by  TSS  Digital,  52  Northdown  Road.  Margate,  Kent  CT9  2RW.  Printed  by  Headley  Brothers  Ltd,  The  Invicta  Press.  Queens  Road, 

Ashtord  TNK4  6HH  Registered  at  the  Post  Office  as  a  Newspaper  24/16/16S 


ClI  38  1 4  June  2003  Chemist;:', Druggist 


Win  a  superb  Country 


This  great 
Pharmacy  Travel 
Prize  is  arranged 
in  conjunction 
with  Superbreak. 
Winners  may 
choose  from  four 
splendid  locations 
including  The 
Cotswolds,  Lake 
District  and 
Loch  Lomond 

Cheltenham  Park 
is  a  beautifully 
restored  Regency 
manor  house  set  in 
extensive  gardens  with  a 
natural  lake.  It  nestles 
at  the  edge  of  the 
Cotswolds,  yet  is  only  2  miles 
from  the  centre  of  Cheltenham. 
Facilities  include  an  impressive 
leisure  centre  with  indoor  pool, 
sauna  and  solarium.  Down  Hall 
is  a  Victorian  mansion  set  in 
delightful  grounds  at  I  latfield 
Heath  -  under  an  hour  from 
London  but  perfect  for  exploring 
Constable  country  and 
Cambridge.  The  impressive 
leisure  complex  includes  a  pool. 


Rules  1  This  competition  is  open  to  any  pharmacist  or 
permanent  member  of  staff  who  works  at  an  address 
which  receives  either  Chemist  &  Druggist  or 
Community  Pharmacy  2  Competitors  may  enter 
through  CSD  or  Community  Pharmacy,  but  may  only 
submit  one  entry  Double  entry  will  disqualify  both 
entries  3.  Entries  must  be  on  an  original  coupon  from 
CSD  or  Community  Pharmacy,  and  to  be  eligible  toi 
the  prize  entrants  must  correctly  answer  the  guestion 
on  the  coupon  4  The  prize  offered  will  be  as  stated  No 
alternative  holidays  or  cash  prizes  will  be  offered 
5.  Names  of  winners  will  be  published  in  C&D  and 
Community  Pharmacy  6  In  any  dispute,  the  decision 
of  CMP  Information  Pharmacy  Group's  publishing 
director  will  be  final  and  no  correspondence  will  be 
entered  into  7  Employees  ot  CMP  Information  Ltd. 
Travel  Clubs  International  and  trading  divisions  and 
their  immediate  families  are  forbidden  to  enter  8  No 
purchase  is  necessary  to  participate  9  The  closing 
date  for  this  month's  competition  is  as  printed  on  the 
entry  coupon 

Data  supplied  to  CMP  Europe  Ltd  and  CMP  Information 
Ltd  may  be  shared  with  any  member  ot  the  United 
Business  Media  Group  world-wide,  associated 
companies  and  subsidiaries  for  the  purposes  of 
customer  information,  direct  marketing  or  publication 
Data  may  also  be  made  available  to  external  parties  on 
a  list  rental  or  lease  basis  for  the  purposes  of  direct 
marketing.  If  you  do  not  wish  data  to  be  made  available 
to  external  parties  on  a  list  rental  or  lease  basis,  please 
write  to  the  Data  Protection  Co-ordinator.  CMP 
Information  Ltd.  Dept  PHP649.  FREEPOST  LON  15637. 
Tonbridge,  TN9  1  BR  or  Freephone  0800  279  0357 


House  Hotel  weeke 


i'WV'--*     sauna  and  whirlpool. 

Leeming  House 

enjoys  a  magnificent 
situation  on  a  200  year 
old  estate  comprising  22  acres  of 
landscaped  gardens  and  natural 
woodlands  -  directly  overlooking 
L  llswater  in  the  glorious  Lake 
District.  The  award  winning 
Regency  Restaurant  specialises  in 
local  produce.  Cameron 
House  stands  on  the  peacef  ul 
shores  of  Loch  Lomond  amidst 
extensive  grounds  which  include 
a  golf  course  and  private  marina. 


Superb  guest  leisure  facilities 
include  a  lagoon-style  swimmim 
pool,  spa /sauna,  Turkish  bath, 
fully  equipped  gymnasium, 
squash,  tennis  and  badminton 
courts.  The  hotel  also  operates 
it's  own  motor  launch  cruiser. 

The  prize  is  for  a  couple 
sharing  a  twin/double  room  for 
nights  at  the  selected  hotel. 
Breakfast,  service  charges  and 
VAT  included.  It  may  be  taken 
any  time  between  1  August  and 
31  « )ctober  2003  (subject  to 
availabilin ). 


Call  now  08705114488 

9am  to  7pm  Monday/Friday  -  9.30am  to  5pm  Saturday 

///  spet  nil  offers,  are  ntbjei  l  to  availability  til  the  time  »/  booking  ami 
spet  i lu  terms/ c  onditions  apply,  including  booking  and  payment  deadlines 


A  combination 
of  generous 
discounts  and 
exclusive  offers 
always  ensures 
excellent  cost 
savings  on: 

Activity  holidays 
%/  Airport  car  parking 
i '  Airport  hotels 
-'  Airport  lounges 
i  All-inclusive  resorts 

✓  Apartments 

✓  Beach  clubs 

✓  Boating  holidays 

✓  British  holidays 

✓  Camping  holidays 
i-  Car  hire 

✓  Citybreaks 

✓  Coach  holidays 

v  Country  house  hotels 
v  Cruises 
-  ■  Escorted  tours 
Flights 

✓  Fly-drive  holidays 

✓  Golfing  breaks 

✓  Health  spas 

--'  Holiday  villages 

✓  Hotel  bookings 

•i  Independent  travel 
r  •  Motoring  holidays 

✓  Package  holidays 
.  Safaris 

✓  Sailing  holidays 
3 "  Shortbreaks 

¥  Ski  holidays 

✓  Special-interest  holidays 

✓  Sports  holidays 
Theatrebreaks 

f:  Theme  parks 

✓  Villas 

✓  Yachting  holidays 

For  further  information 
call  Pharmacy  Travel 

08705  114488 

A  service  provided  by  TCI 
Direct  (ABTA  55821) 


offer 


lame 


Entry  coupon  Jun1403CD 

Closing  date  July  21,  2003 

Q  What  is  the  most  commonly  diagnosed 
cancer  among  UK  men? 

A 


Pharmacy  address 


Signature 

Send  your  entry  to:  Pharmacy  Travel,  CMP  Information,  Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW 


Today's  money 


ilm  fast. 


Tomorrow's  money 


riiiiantly  too. 


Smart  money 

Fujifilm  photo  processing.  You  couldn't  make  a  better  investment. 


There's  never  been  a  better  time  to  get  into  photo  processing.  And  there's  never  been  a  better  machine  than  the 

Fujifilm  Frontier  340  Minilab  to  help  you  do  it. 

The  high  speed,  high  tech  Fujifilm  Frontier  340  gives  you  the  best  of  both  worlds. 

It  handles  traditional  film  processing  brilliantly,  while  at  the  same  time  it  is  more  than  capable  of  handling  the  new 

digital  formats  quickly  and  easily. 

It's  surprisingly  compact,  so  it  doesn't  need  much  room.  And  while  it  is  technically  brilliant,  with  intelligence  built 
in,  it  is  simple  to  operate.  What's  more,  Fujifilm  will  give  you  all  the  training  and  support  you'll  ever  need. 

Developing  an  interest?  The  Fujifilm  Minilabs  Guide  to  Profitable  Processing  will  tell  you  how  to  make  the  most  of 
this  opportunity.  Phone,  email  or  visit  our  website  today  to  claim  your  FREE  copy. 

Develop  film.  Develop  digital.  Develop  your  business.  The  Fujifilm  Frontier  340  Minilab. 


I 


I  us  on  01234  217724  or  visit  us  at  www.fujifilm.co.uk/minilabs 


*!]  FUJIFILM 


